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building blocks
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SOMETIMES, OUR HIGHEST HEIGHTS HAPPEN
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TAKEOFF.
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The Henry Ford in Dearborn, Michigan, is an internationally recognized cultural 
destination that brings the past forward by immersing visitors in the stories of 
ingenuity, resourcefulness and innovation that helped shape America.

A National Historic Landmark with an unparalleled collection of artifacts  
from 300 years of American history, The Henry Ford is a force for sparking  
curiosity and inspiring tomorrow’s innovators. More than 1.7 million visitors  
annually experience its four venues: Henry Ford Museum of American Innovation,™ 
Greenfield Village,® Ford Rouge Factory Tour and the Benson Ford Research 
Center.® A continually expanding array of content available online provides  
anytime, anywhere access to The Henry Ford Archive of American Innovation.® 
The Henry Ford is also home to Henry Ford Academy,® a public charter high 
school that educates 485 students a year on the institution’s campus. 
 In 2014, The Henry Ford premiered its first-ever national television series, 
The Henry Ford’s Innovation Nation, showcasing present-day change makers 
and The Henry Ford’s artifacts and unique guest experiences. Hosted by news 
correspondent and humorist Mo Rocca, this weekly half-hour show won Emmy® 
Awards its first two seasons on the air. It airs Saturday mornings on CBS.
 For more information, please visit thehenryford.org.

THE HENRY FORD: A NATIONAL TREASURE AND CULTURAL RESOURCE
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income from our stores and restaurants, and tax-deductible contributions and memberships for 
support. To learn how your generosity can help take it forward, visit thehenryford.org/support.
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ANNE TRUBEK 
The font that best  
represents me is actually 
the current standard, 
Times New Roman, 
which was designed  
by Stanley Morison  
and harkens back to  
the script used by the 
Romans, epitomized  
by Trajan’s Column. It’s 
both historically minded 
and contemporary. 

Anne Trubek is the  
author of The History 
and Uncertain Future  
of Handwriting and  
the director of Belt  
Publishing.

Cursive: Dead or Alive?, 
Page 38

IF YOU WERE A TYPEFACE, 
WHAT WOULD YOU BE?  
Our contributors tell us.

BERNIE BROOKS  
The font that best  
represents me is Wim 
Crouwel’s New Alphabet. 
It’s forward-thinking and 
theoretically useful in  
a hyper-specific sort  
of way but ultimately  
totally impractical.  
It’s also kind of stylish.   

Bernie Brooks is a writer, 
artist and curator from 
Detroit. He regularly 
writes about art, culture 
and pop music. 

Fans First and  
A Second Rising,  
Pages 18 and 28

ELIAS STEIN 
I would have to go with 
Futura. It is based on 
geometric shapes, which 
is similar to my drawing 
style. Versatility is  
important, and it can  
pass for classic or  
modern. A lot of popular 
sans-serif typefaces blur 
together, but Futura is 
distinct and memorable.

Elias Stein is a freelance 
illustrator from Illinois. 
His clients include ESPN, 
GQ, Target and more. 
Outside of illustration, 
his main interests are 
music and sports — two 
subjects that often show 
up in his work. 

Cursive: Dead or Alive?, 
Page 40

BILL BOWEN 
I don’t like being pinned 
down or boxed into a  
corner, but for the sake  
of argument, I would  
say I’m in the vein of 
Helvetica, Akzidenz-
Grotesk, Gotham and 
other sans-serif type-
faces inspired by clean 
lines, architecture and 
simplicity of form. If you 
would have asked me 
this question in the ’90s, 
I would have said I’m a 
hybrid between Motion 
and Modula from Emigre 
Fonts — just a little  
hyper with a sense of 
style slightly outside  
the mainstream. 

Bill Bowen is a partner 
at Octane Design, and 
when he’s not coaching 
hockey or drumming, 
he’s either behind the 
camera or dreaming up 
the next new project for 
the studio. He enjoys 
meeting the people he 
photographs as much as 
taking their pictures. His 
work has been featured 
in Delta’s Sky magazine, 
Visit Detroit and, of 
course, The Henry Ford 
Magazine.

Cover; A Second Rising, 
Page 28

CHRISTOPHER NIELSEN 
After researching  
House Industries fonts  
for the article I was  
illustrating, I would have 
to say today I’m feelin’ 
kinda Housearama 
Strike! So many beautiful 
vintage-styled fonts to 
choose from on their site.   

Christopher Nielsen’s 
illustrations flow forth 
from a love of vintage 
design. His images  
have been adopted  
by wineries, zoos,  
department stores,  
radio stations and fish 
mongers around the 
globe. When he’s not 
making images for  
clients like Myer  
department stores,  
Penguin Random House, 
Taronga Zoo, Kellogg’s 
and Toyota, or raising  
two children, he can be 
found on stage with his 
band, The Ramalamas.

Ask + Answer, Page 7

STAY CONNECTED WITH THE HENRY FORD. 



Casual Thoughts and Serious CorrespondenceLETTER FROM THE PRESIDENT
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We firmly believe that strategic partnerships help fuel the lifeline of this cultural 
institution and provide a solid foundation to help us meet the demands of a 
constantly evolving, ever-shifting world. As stewards and leaders of this great 
organization, our commitment is strong and our focus on the future is steady, 
due in large part to the relationships we cultivate and nurture.
 This summer, we are privileged to be partnering with House Industries on  
a new exhibition, House Industries: A Type of Learning. This multisensory  
exhibition will open in Henry Ford Museum of American Innovation on May 27 
and run through September 4, 2017. 
 Known throughout the world for its eclectic fonts and far-reaching creative 
exploits, House Industries has been a standard-bearer for American design for 25 
years. House fonts can be seen on everything from movie posters and magazine 
covers to websites and cereal boxes. The firm has worked with a wide range of 
collaborators, including Jimmy Kimmel, Hermès, The New Yorker, John Mayer, 
Muji, the estate of Charles and Ray Eames, Uniqlo and Heath Ceramics.
 This exhibition will showcase how a love for drawing letters became a  
gateway for House Industries to explore everything from typefaces and fashion  
to ceramics and space travel. Items from The Henry Ford’s collection along  
with other artifacts — including hot rodder Ed “Big Daddy” Roth’s futuristic 
Mysterion show car and revolutionary furniture designs by Charles and Ray 
Eames — will be paired with House Industries’ diverse body of work. 
 The exhibition will also feature ongoing demonstrations and special events 
throughout the summer and will coincide with the release of House Industries’ 
new book, The Process Is the Inspiration, which will be available on May 30, 2017. 
 We hope your travel plans this year include The Henry Ford, as we have two 
permanent exhibitions you won’t want to miss: the Davidson-Gerson Gallery 
of Glass opening this summer in Greenfield Village and the Charles and Ray 
Eames exhibition, Mathematica, which will be installed this fall in Henry Ford 
Museum of American Innovation. These offerings are the result of relationships 
and partnerships we’ve been fortunate enough to grow, nurture and sustain. And 
while these collaborative efforts are uniquely shaped by the stories we tell, they 
all have something in common — the incomparable ability to inspire tomorrow’s 
dreamers and doers.

PATRICIA E. MOORADIAN, 
PRESIDENT AND CEO

PHOTO BY ROY RITCHIE

At The Henry Ford, we have 
a saying: “Everything of 
significance we do, we do 
in partnership with others.”

exploits, House Industries has been a standard-bearer for American design for 25 
years. House fonts can be seen on everything from movie posters and magazine 
covers to websites and cereal boxes. The firm has worked with a wide range of 

The New Yorker, John Mayer, 
Muji, the estate of Charles and Ray Eames, Uniqlo and Heath Ceramics.

This exhibition will showcase how a love for drawing letters became a 
gateway for House Industries to explore everything from typefaces and fashion 
to ceramics and space travel. Items from The Henry Ford’s collection along 
with other artifacts — including hot rodder Ed “Big Daddy” Roth’s futuristic 
Mysterion show car and revolutionary furniture designs by Charles and Ray 
Eames — will be paired with House Industries’ diverse body of work. 

The exhibition will also feature ongoing demonstrations and special events 
throughout the summer and will coincide with the release of House Industries’ 

, which will be available on May 30, 2017. 
We hope your travel plans this year include The Henry Ford, as we have two 

permanent exhibitions you won’t want to miss: the Davidson-Gerson Gallery 
of Glass opening this summer in Greenfield Village and the Charles and Ray 

, which will be installed this fall in Henry Ford 
Museum of American Innovation. These offerings are the result of relationships 
and partnerships we’ve been fortunate enough to grow, nurture and sustain. And 
while these collaborative efforts are uniquely shaped by the stories we tell, they 
all have something in common — the incomparable ability to inspire tomorrow’s 

This summer, The Henry Ford and font foundry  
House Industries explore the wonderment of the  
creative path in an exhibition with a combined  
collection of objects and artifacts — ranging from  
computers, ceramics and chairs to hot rods, typefaces  
and tattoos — that are all genius in their design.

FROM TOP: 1976 APPLE 1 COMPUTER MOTHERBOARD;  
HOUSE SALT-GLAZED ALPHABET MUGS; EAMES LCW 
LOUNGE CHAIR WOOD; EAGLE TAVERN STONEWARE MUG;  
EAMES CENTURY MODERN CATALOG



Questions and Replies About Today’s Trends, Talk ASK + ANSWER 
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ANSWER: Curiosity, plus tenacity, empathy.  
Jack Kelley — one of Herman Miller designer  
Robert Propst’s closest associates — said Propst 
was a good problem solver because he could state 
what the problem actually was, when others could 
often do little more than sense it. I really like “never 
delegate understanding,” a maxim from Charles 
and Ray Eames, two of the world’s most prolific 
problem solvers. The Eameses would keep driving 
down to the essence of a problem, plus they relished 
the assistance of specialists — whether they 
were mathematicians or physicists or whatever — 
because Charles and Ray knew the limits of their 
own knowledge and respected expertise and were 
committed to gaining a full understanding. Which 
then allowed them to work on the actual problem, 
whether it was creating a comfortable office chair, 
an inspiring film or a magical math exhibit. 

 We’re surrounded by problems, but we’re also 
surrounded by solutions — or at least clues to  
solutions — so being observant also makes for 
good problem-solving. I like that idea of things 
being hidden in plain sight. The work of House 
Industries is a good example — literally so, because 
their typographic work is visible to us every day in 
film posters, menus, cereal boxes, brand identities, 
but also because of their methods as designers/
problem solvers. They’ve pursued their own unique 
vision while mining their interests, some of them 
commonplace, some more obscure — Andy Warhol, 
Evel Knievel, Charles and Ray Eames, Japanese folk 
sculpture, calligraphy, wooden blocks, those crazy 
Ed Roth Revell monster car kits. House says it best 
in its book The Process Is the Inspiration: Bring  
your hobbies to work. Charles and Ray wouldn’t  
have argued with that.

ASK: What makes a good 
problem solver? 

MARC GREUTHER  
is chief curator and 
senior director of  
historical resources  
at The Henry Ford. 

ILLUSTRATION BY CHRISTOPHER NIELSEN / THE JACKY WINTER GROUP



Defining People, Places, PastimesA WORD OR TWO
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Copy
(KOP-EE) N.

Imagine documents in 
duplicate. Spit out by 
a mammoth machine 
manufactured to turn 
one of something into 
many of the exact 
same thing.

PAGE 54

Ink
(INGK) N. 

Think ink these days, 
and many conjure up 
images of skin covered 
in permanent body  
art. Here, we’re helping 
to describe a fluid for 
putting straight lines  
on sheets of paper. 

PAGE 80

Squiggles
(SKWIG-UHLZ) N.   

The loop on your hand-
written lowercase “g” 
or the uniformity of the 
bumps/humps/lumps  
of your “m,” “w” or 
uppercase “B.“ It’s the 
distinctive curves and 
twists of your script that 
make it sincerely yours.   

PAGE 39

WRITE ON 
As humans, we’ve long 
possessed a desire to  
put words on paper.  
Before paper, we put 
those words on tree 
leaves and tablets made 
of stone, clay and wood 
filled with wax. And 
before there were No. 2 
pencils and ballpoint 
pens with their own ink 
supply tucked inside, 
there was a slew of 
other writing utensils, 
from reed styluses and 
brushes to quill, cattail 
and fountain pens. It’s all 
coming full circle, too, 
with the modern make-
over of the stylus, which, 
ironically, is still for use 
on a tablet, although one 
made of silicon, circuits, 
processors and plastics. 

Bespoke
(BIH-SPOHK) ADJ.

Some naysayers are 
saying designs from 
digital are somewhat 
blah, products commu-
nicating an uncared-for 
approach. This mindset 
prizes goods exuding 
more made-to-order 
qualities, like letter-
press-printed cards, 
posters and books. 

PAGE 34

Nameplate
(NEYM-PLEYT) N.    

Office doors have them, 
so do big buildings, cars 
and even the waistbands 
of designer duds. That 
flat, usually rectangular 
piece of metal, wood, 
fabric, leather or plastic 
that bears the moniker 
of the doer, the maker, 
even the automotive 
man known as one 
of America’s biggest 
game changers.

PAGE 53

Defining People, Places, PastimesA WORD OR TWO

JUNE-DECEMBER 2017

processors and plastics. processors and plastics. 

and fountain pens. It’s all 
coming full circle, too, 
with the modern make-
over of the stylus, which, 
ironically, is still for use 
on a tablet, although one 
made of silicon, circuits, 
on a tablet, although one 
made of silicon, circuits, 
processors and plastics. 

CLOCKWISE FROM TOP: QUILL PEN, 1850-1950; DIP PEN, 1890; TABLET STYLUS, 2016; 
SLATE PENCILS, 1875; FROM THE HENRY FORD ARCHIVE OF AMERICAN INNOVATION;  
TABLET STYLUS BY ISTOCK/ALEXANDRBOGNAT



Online Chatter and Curatorial Matters SOCIAL SNIPPETS
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10  
Seconds  
to Say It 

STAY CONNECTED WITH THE HENRY FORD. 

Eames  
Exploded 
Lounge Chair 
Raymond Pisani  
This elegant and 
sophisticated lounge 
chair is probably the 
only lounge chair in 
history that was first 
introduced to the public 
on live TV (NBC’s Home 
show) in 1956.

Deb Evans  
This chair is the ultimate 
comfort chair — it’s 
covered in leather  
and shaped like a  
baseball glove. 

Kella Hayward  
This chair shows  
that you don’t have 
to sacrifice style for 
comfort and vice versa; 
it’s like if you made  
a ball gown out of  
pajama material.

Kiosk from 
IBM Pavilion 
at the 1964 
World’s Fair 
Stefani Lawrence  
The presentation was 
that computers are  
going to be a part of  
our everyday life, and 
the pavilion makes 
computers look like 
they’re really fun. 

Laura Laws  
What is really important 
about this artifact is 
that it’s really colorful 
and whimsical, and it 
draws your eye to it. 

Ryan Bilbrey  
I like this because it  
really does open up a lot 
of modern computing 
to people in the 1960s 
and entices them in 
with this fairground  
appearance and makes 
it fun for them.

If you only had 10  
seconds to break down  
the importance of an  
artifact to a guest,  
what would you say?
As Snapchat continues to be more popular 
than ever, The Henry Ford is looking for 
ways to tell stories to new audiences using 
this platform. Since Snapchat only allows 
posts to appear for up to 10 seconds, we 
challenged The Henry Ford’s historical 
presenters, who regularly interact with 
guests, to explain the significance of two 
popular artifacts in Henry Ford Museum  
of American Innovation on Snapchat in 
just a few seconds.

— Halie Keith, PR coordinator,  
The Henry Ford

KIOSK FROM IBM PAVILION 
AT THE 1964 WORLD’S FAIR

EAMES EXPLODED LOUNGE CHAIR



Recommended Films, Fine Reads and Dot-comsOFF THE SHELF
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Recommended Films, Fine Reads and Dot-comsOFF THE SHELF

“[The Art of Looking 
Sideways] is a delight 
for anyone looking  
for inspiration, brief 
distraction, convoluted 
wormholes, and a sense 
of the manageable or 
a glimpse of limitless 
possibilities.”
—  Marc Greuther, The Henry Ford’s chief curator  

and senior director of historical resources 

READ Picturing and Poeting and Beware Wet Paint, 
also by Alan Fletcher

c

Marc Greuther’s well-thumbed and over-tagged 
office copy of Alan Fletcher’s book.

The Art of Looking 
Sideways
MARC GREUTHER, CHIEF CURATOR 
AND SENIOR DIRECTOR OF  
HISTORICAL RESOURCES AT THE 
HENRY FORD, SHARES WHY GRAPHIC 
DESIGNER ALAN FLETCHER’S THE 
ART OF LOOKING SIDEWAYS IS A 
BOOK WITH A SEEMINGLY ELUSIVE 
PURPOSE BUT IS WORTH REVISITING 
AGAIN AND AGAIN.  

I’ve been reading The Art of Looking Sideways since 
June 2002, and I’m hoping I never finish. Let me 
explain. For starters, this is not a book designed to 
be started at page one and then read through to 
conclusion. But you could. It’s a compendium: serious 
and humorous; seemingly several lifetimes’ worth of 
quote-gathering, idea-capturing, image-trawling, and 
endlessly creating, rejigging, drilling into and quietly 
contemplating on the part of author Alan Fletcher, 
designer, bricoleur and founder of Pentagram. 
 So what’s it good for? A how-to? It offers a lot of 
tools for sure. Humor? Certainly — everything from 
laugh out loud to smile in the mind. Art book?  
The imagery drips off the pages. It’s a misleading 
beast. In an era of inflated books — you know the 
type, the ones whose nugget of article-length  
wisdom is essentially over-repeated until it appears 
to be a book — this one is twice as long as the page 
numbers suggest (basically, each two-page spread 
is numbered rather than each page). It is somehow 
filled to the brim, despite plenty of blank space,  
physically weighty but somehow aerated. It’s a 
delight for anyone looking for inspiration, brief  
distraction, convoluted wormholes, and a sense of  
the manageable or a glimpse of limitless possibilities. 
 Regardless of how many items I tag for future 
reference, I keep opening either of my copies of  
this book and finding more to note. Give it a try.  
It’s worth your time. 



What are  
we reading + 
watching?

Debra Reid 
CURATOR OF  
AGRICULTURE AND  
THE ENVIRONMENT 
The Henry Ford  

The Happier Way 
(1920)

produced by the Federal 
Extension Service 

Long before rural 
Americans could tune 
in to This Old House, 
they could learn about 
domestic technologies 
from silent films  
produced by the  
Federal Extension  
Service, a bureau of  
the U.S. Department  
of Agriculture. 

Watch the 1920 film 
The Happier Way, and 
you will meet Louisa 
Little, an overworked 
housewife whose health 
suffered from hauling 
water, washing clothes 
and feeding her farm 
family. When she finally 
collapses, her family 
turns to agricultural and 
home demonstration 
agents of the county 
Extension Service to 
help reduce her work by 
rehabilitating the home.

Scholars have 
documented that such 
media depictions of 
labor-saving devices 
overstated their utility. 
Some even argued that 
technology introduced 
in the home increased 
workloads. Running  
water, for example, 
might have reduced 
Louisa LIttle’s need for 
hauling water, but she 
then had to expend 
the energy to clean an 
indoor bathroom. 

Cynthia Murnane  
DESIGNER 
Auracle Brands

Art & Copy

directed by Doug Pray 
(2009)

An amazing documentary 
film that connects the 
dots between famous 
advertising campaigns 
and the real life “Mad Men” 
who created them. Art & 
Copy covers campaigns 
such as Just Do It (Nike), 
I  NY, Where’s the Beef? 
(Wendy’s), Got Milk?  
and Think Different 
(Apple Computer).
 Fascinating footage 
from ad creatives, such 
as George Lois, Mary Wells 
Lawrence, Dan Wieden, 
Lee Clow, Hal Riney and 
others, shows a rebellious 
spirit beginning at a time 
when advertising was  
associated with medio-
crity and manipulation.

Matt Elliott 
DIGITAL STRATEGY 
MANAGER: EXPERIENCE 
The Henry Ford

Saul Bass: A Life in  
Film and Design

by Jennifer Bass and  
Pat Kirkham

I have a vivid memory 
as a child watching, 
rapt, as the opening 
sequence of It’s a Mad, 
Mad, Mad, Mad World 
played on our family 
console television  
set. The shapes, the 
colors, the humor,  
I couldn’t get enough. 
For all the iconic logos 
that surround our  
everyday life and 
countless incredible 
movie sequences,  
Saul Bass was a prolific 
designer.  You may not 
know his name, but 
chances are you know 
his work. Later, as I 
studied design, I found 
myself going back  
time and time again  
to the Saul Bass well for 
inspiration for my own 
work. Saul Bass: A Life 
in Film and Design  
is a fantastic book —  
an archive of Bass’ life, 
work and process. It 
is one of my favorite 
design books. 

PRETTY IN 
PRINT
If prose on paper and 
printing stuff are 
pastimes, the Benson 
Ford Research Center 
has an extensive 
collection of papers, 
books, catalogs and 
more on printing 
processes, typography 
and the art of graphic 
design. For help, write 
to research.center@
thehenryford.org.

HISTORY OF  
PRINTING &  
TYPOGRAPHY
20th-Century Type  
by L. Blackwell

Types, Detroit  
Typesetting Company 
(1936) 

Graphic Design  
Before Graphic  
Designers: The Printer 
as Designer and 
Craftsman: 1700-1914 
by D. Jury

A Brief History of 
Printing by F. W. 
Hamilton

TYPOGRAPHY, 
GRAPHIC DESIGN & 
ADVERTISING
The Elements of  
Typographic Style  
by R. Bringhurst 

Graphically Speaking: 
An Illustrated Guide to 
the Working Language 
of Design and Printing 
by M. Beach 

Thinking with Type: 
A Critical Guide for 
Designers, Writers, 
Editors, & Students  
by E. Lupton

HOUSE INDUSTRIES
The Process Is the 
Inspiration, House  
Industries

House Industries, 
Trade Catalogs 
(2009-2014)

INSPIRING HOUSE 
INDUSTRIES 
The Girard Group,  
Herman Miller (1967) 

Wallpaper Designs  
by Alexander Girard, 
Herman Miller (1960) 

43 Additions to the 
Herman Miller Fabric 
Collection: Designed 
by Alexander Girard, 
Herman Miller (1960)

ARCHIVAL  
COLLECTIONS
Herman Miller  
Collection  
(1934-2000) 

Cheryl Flowerday 
Preston 
CREATIVE DIRECTOR 
The Henry Ford

Draplin Design Co.: 
Pretty Much Everything

by Aaron James Draplin 

As a designer, I pay  
attention when word 
gets out that there’s  
a good design book 
coming. So when I got 
my hands on Aaron 
James Draplin’s Draplin 
Design Co.: Pretty Much 
Everything a few months 
ago, I put it on my must-
read-now list. 
 I was curious to  
know more about the 
designer and the man 
behind the Field Notes 
brand. I coveted my first  
notebook and gifted 
them often.   
 This is Draplin’s mid-
career retrospective,  
an autobiography and 
design showcase cover-
ing his relationships with 
his parents, schooling, 
travels, design work,  
collaborations, music,  
etc. It’s just wow. The 
layout is stellar, stuffed 
with examples of his 
influential work and the 
stories behind it. Plus, 
Draplin is a straight- 
talking, honest, funny, 
irreverent and sentimental 
DIY kind of guy. 
 This is a must-read  
for designers looking  
for motivation, as well  
as for anyone interested 
in design.

thehenryford.org 11





House Industries 14
Ideas in Action 16

INNOVATION
NATION

TAKE A LOOK INSIDE THE HENRY FORD’S INNOVATION NATION TV SERIES

An Emmy® Award-winning TV show that airs Saturday mornings on CBS 
presents inspiring stories that showcase present-day change makers and the 
possibilities for future progress. Each episode of The Henry Ford’s Innovation 

Nation shares dramatic accounts of the world’s greatest inventions — and the 
perseverance, passion and price required to bring them to life.

thehenryford.org 13
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INNOVATION NATION            

14 JUNE-DECEMBER 2017

A HOUSE 
OF TYPE   
Font foundry House Industries creates  
typefaces with holistic flair

INNOVATION NATION            

SEASON 3  EPISODE 71

PHOTO COURTESY OF LITTON ENTERTAINMENT

WATCH See the full episode  
thehenryford.org/explore/ 
innovation-nation/episodes/ 
capturing-drones

c

What if the font Times New Roman had 
elements of the Roman Colosseum 
or Comic Sans were reminiscent of a 
juggler? With House Industries at the 
helm, innovation and inspiration always 
join together to put feeling into fonts. 
The merry band of graphic design  
gurus at House Industries in Yorklyn, 
Delaware, reveals that being inspired by 
interests and the essence of everyday 
items can transform typeface. Imagine 
the swoops and curves of a guitar, they 
say, then design a font with the same 
swoops and curves and print them on 
an actual guitar. That’s the House way 
of doing things. 
 Earlier this year, the crew from  
The Henry Ford’s Innovation Nation 
hung out with House Industries 

co-founder Andy Cruz, his legendary 
letter man Ken Barber and their team 
of typographers to film a segment for 
the show. It aired in early April.
 Lots of what’s filmed doesn’t make 
its way into a four- or five-minute  
TV show segment, so The Henry  
Ford Magazine decided to comb 
through the miles of type in the 
House Industries Innovation Nation 
transcript. Here are some random — 
or maybe not so random — thoughts 
and phrases that popped up during 
filming that day and some slightly 
edited words of wisdom shared by 
Cruz and Barber to go with them.
 For more on the methods and design 
magic attached to House Industries, 
read the feature story on Page 18. 

READ The Process Is the Inspiration 
from House Industries.  
Released May 30, 2017

c

LOOPS AND SWIRLS
The Henry Ford’s Innovation  

Nation correspondent Alie 
Ward gets a lesson in lettering 

from House Industries’ lead 
letter man Ken Barber.  

ONLINE visit thehenryford.org/houseind
c

DID YOU KNOW? /
House Industries has developed an 
exhibition called House Industries:  
A Type of Learning, which will debut 
in Henry Ford Museum of American 
Innovation May 27-September 4. 
See story on Page 48.

14 JUNE-DECEMBER 2017
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PHOTO BY CARLOS ALEJANDRO

The Phrase: 

The  
present 
and past 
are  
connected.    
The Quote: 
“The letters and language of childhood have a  
way of creeping into the subconscious, later  
allowing the adult mind to recall images and  
memories that connect our present to our past.  
Who knew that reading the back of a cereal box, 
watching television or scanning store shelves for 
your favorite toys might develop a visual stockpile  
of characters we might recall years later? House 
Industries found a way to craft fonts that  
help us harness our memories.” — Andy Cruz

The Phrase: 

Be Happy.
The Quote: 
“The common thread that ties early innovators  
to today’s big thinkers is the curiosity in their  
creativity. They take what they love to do, an  
interest or a hobby, and pursue it to an end that 
serves society. They create an occupation from 
their inspiration, so going to work feels like a  
guilty pleasure.” — Andy Cruz   

The Phrase: 

IT’S OK TO REVOLT 
AGAINST THE  
MACHINE. 
The Quote: 
“It’s refreshing to see a renewed interest in  
creating things from the ground up. There’s a lot 
of satisfaction that comes from holding a physical 
object in your hands at the end of the day, whatever 
it may be — that’s not really something you can do 
with pixels. Perhaps we’re seeing a revolt against 
the machines. Artists and designers especially are 
returning to experimentation. Instead of using off-
the-shelf fonts, they’re making custom letterforms 
from scratch.” — Ken Barber

o
EAMES CENTURY MODERN
A manifestation of a 
decade-long journey into 
the whimsical world of 
designers Charles and Ray 
Eames, House Industries’ 
font collection honors the 
utilitarian, mirthful and 
beautiful tangents of the 
dynamic designer duo’s 
aesthetic.

YORKLYN STENCIL
Early iterations of numbers 
designed for Heath Ceramics 
and its clocks inspire the 
house typeface of House 
Industries. Aptly named  
after the town where their 
studio resides. 

HOUSE MOVEMENT SIGN 
When the 256-page  
House Industries 10-Year 
Book was released in 2004, 
it shipped with five fonts, 
a collection designed to 
somewhat summarize the 
first decade of the studio’s 
typographic movements.
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PROBLEM:  
Icy roads can be  
hazardous to your health.

SOLUTION:  
Heat the streets for  
safer surfaces. 

ELECTRIC  
AVENUE 
Snow and ice are not  
so nice when traveling on 
busy freeways, so warming 
miles of American roads is 
what Dr. Christopher Tuan, 
professor of engineering at 
the University of Nebraska, 
is setting out to do. Tuan 
has added materials such 
as steel shavings and 
fibers, along with carbon 
particles, to the concrete 
road recipe that makes 
cement electrically 
conductive. Embedded 
steel rods in a roadway 
are connected to a power 
source to generate the 
electricity. The conduc-
tive concrete then acts as 
a heating element, with 
the built-up resistance 
producing heat that 
propagates to the surface, 
warming the road enough 
to melt snow and ice. 
 Already put to the  
test on a bridge and a 
tarmac, Tuan’s concrete 
concoction has been  
a blazing success —  
sure to soon give weary 
snowplow operators 
reason to rest.

engineering.unl.edu/ 
civil/chris-tuan

WATCH thehenryford.
org/explore/
innovation-nation/
episodes/dog 
-food-chef

cWATCH thehenryford.org/ 
explore/innovation 
-nation/episodes/green 
-screen-animals

c

PROBLEM:  
Humans can’t see 
through walls.

SOLUTION:  
Use radio waves to peek 
between the plywood.  

SEE THROUGH 
SOLIDS  
Ever ponder what it  
would be like to have 
Superman-style X-ray  
vision? Israeli entrepre-
neur Raviv Melamed’s 
pondering has actually 
led to problem-solving. 
Simplifying 3-D sensor 
technology that uses radio 
frequency waves, Melamed 
created small antennas 
that work together with 
your smartphone to let  
you see through solids.
 He calls his creation 
the Walabot. It houses a 
tiny computer chip that 
transmits signals from the 
antennas in the device. 
Since radio waves are 
longer than light waves, 
they can penetrate dense 
objects and bounce off 
hidden objects behind  
the surface, allowing the 
user to “see through”  
using the process of  
near-field imaging.   
 Suddenly, spying  
studs and pesky pests 
within walls seems more 
workable, searching for 
survivors trapped by 
disasters seems more 
doable and monitoring 
human movement in  
the home remotely  
more plausible. 

walabot.com  

WATCH thehenryford.org/ 
explore/innovation 
-nation/episodes/ 
concert-wrist 
-lightsc

PROBLEM:  
It’s not fair to farm the 
earth’s fossil fuels.  

SOLUTION:  
Turn agri-waste into 
fuel that goes further.  

COAL WITHOUT 
A CARBON  
FOOTPRINT  
Instead of mining our 
planet for coal that took 
100 million years to 
form naturally, Bob and 
Nancy Heimann and 
their company, Enginuity, 
have a better idea.  
Superheat corn stover, 
the waste left behind 
after the harvest, in  
their patented rotary 
compression machine 
for four minutes and 
produce BioCoal. 
This fuel has similar 
characteristics and 
capabilities of real coal 
without all the negative 
byproducts, and it has 
the capability to reduce 
greenhouse gases by  
15 percent.

enginuityww.com 

IDEAS IN  
ACTION
A sampling of cool inventions  
and crazy notions

PROBLEM:  
Tape measures are 
tough to tame. 

SOLUTION:  
Scan a room in a snap 
with a cellphone app.

PHONE IN YOUR 
FLOOR PLAN 
When Max Christian was 
trying to come up with a 
simpler way to size up a 
room for a new sofa, he 
tossed his measuring 
tape aside and turned  
to the moon for inspira-
tion. Christian adapted 
the same algorithms 
used to help the Apollo 
11 “feel” its way along 
the moon’s surface to 
enable his cellphone to 
map out a room’s floor 
plan. RoomScan is his 
app, which leverages 
the accelerometers and 
gyroscopes within the 
modern mobile phone 
to calculate distance. 
Touch your phone to one 
wall, then the next and 
the next, and so on, until 
you’re back to where you 
started and the room’s 
floor plan is drawn for 
you. No tape required, 
just a few taps.

locometric.com

WATCH thehenryford.org/
explore/innovation 
-nation/episodes/ 
ron-popielc

Learn about these great ideas in action and much  
more on The Henry Ford’s Innovation Nation with  

Mo Rocca on Saturday mornings during CBS Network’s 
block of educational programming called  

CBS Dream Team...It’s Epic. Check your local listings. 

COURTESY OF WALABOT



GE Digital @GE_Digital@GEDetroit

Makerfairedetroit.com

GE Digital Detroit is proud to present this year’s Maker Faire Detroit  
at Henry Ford Museum of American Innovation 

Join us in Dearborn, MI July 29-30, 2017

GE Digital’s Detroit Hub, positioned between Detroit 
and Ann Arbor, is home to nearly 800 of the world’s best 
Digital Technology professionals who are changing 
the way we work.

Makers in 
Detroit
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By Bernie Brooks

Photos by Carlos Alejandro

Co-founder Andy Cruz 
shares how an enthusiast’s 

disposition and a  
willingness to experiment 

helped build his font  
factory, House Industries

FANS  
FIRST

18 JUNE-DECEMBER 2017
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They’re everywhere, from drive-thru 
menus to record sleeves to children’s 
toy blocks to the signage associated 
with the modern-day burger joint 
Shake Shack.

House’s output is a connective  
tissue that runs between such 
cultural touchstones as hot-rod hero 
Ed “Big Daddy” Roth, iconic French 
fashion house and saddlery Hermès, 
midcentury designers Alexander  
Girard and Charles and Ray Eames, 
and renowned pottery and tile  
manufacturer Heath Ceramics. 

House Industries was founded  
in Delaware in 1993 by graphic  
designers Andy Cruz and Rich  
Roat, when, in response to the  
overwhelmingly corporate clientele  
in Wilmington, the pair decided to  
develop their custom lettering into 
fonts they could sell as products.  
This additional income acted as a 

buffer, affording Cruz and Roat a 
certain measure of freedom when 
selecting clients and collaborations. 
Taking visual cues from their various 
influences and interests — hot rods, 
skateboarding, punk rock, cycling 
and modern design, among others — 
House Industries developed a reputa-
tion for enthusiastic experimentation 
and an idiosyncratic approach to type 
that has only grown over the years. 
 Soon much of their work and the 
stories behind it will be published  
in the book The Process Is the  
Inspiration and presented to the  
public in an exhibition in Henry Ford 
Museum of American Innovation. 
While preparing for the exhibition, 
Cruz took some time out of his busy 
schedule to speak with The Henry 
Ford Magazine about the underlying 
philosophy behind House Industries 
and its approach to collaboration.c

Even if you’ve  
never heard of 
House Industries, 
it’s safe to say 
you’ve seen its  
fonts and graphic 
design work. 

DID YOU KNOW? /
A broken Eames lounge 
chair at a tiki party started 
the ball rolling for House  
Industries to create its 
Eames Century Modern  
font collection.

DID YOU KNOW? /
House Industries: A Type  
of Learning opens in  
Henry Ford Museum of 
American Innovation on 
May 27 and runs through  
September 4.

House Industries Eames Century Modern catalog



20 JUNE-DECEMBER 2017

 FANS FIRST

THF MAGAZINE: 

Can you talk about the  
general philosophy behind 
House Industries?
CRUZ: We built House on the simple idea of  
incorporating personal interests into our work.  
The trick was figuring out how to make our hobbies 
work hard for us, instead of working hard to support 
our hobbies. We tried to create a world at House 
where our curiosities and interests help fuel our 
business and personal lives and created a sense 
of purpose. So that’s one idealistic pillar of House 
Industries. Reality eventually kicked in, and we 
had to get down to figuring out how to apply those 
interests — that acquired knowledge — to the things 
that we were making. It started out as fonts, and 
then our design attention deficit disorder kicked 
in. Soon we were making clothing and then that 
became ceramics and then that became bicycles. 
So it’s always moving. It’s slightly unpredictable. But 
the cornerstone of House is following our interests 
and self-led learning. 

THF MAGAZINE: 

The spirit of collaboration  
is present and a constant 
throughout House Industries’ 
body of work. How do you  
approach collaboration?
CRUZ: A lot of it is mutual appreciation, if you will. 
I think of the Heath stuff, where we just went out 
there for a factory tour with no credentials — just sort 
of rolled in as tourists. I put up a shot of the men’s 
bathroom [on our blog], where they had some really 
cool tiles, and [Catherine Bailey, co-owner of Heath 
Ceramics] reaches out and says, “I wish I’d known 
you were here. I’ve been following you guys for a long 

time. Let’s try and figure something out.”
 Sure enough, we figured something out. (See 
sidebar on Page 23.) Again, that wasn’t a calculated 
business maneuver. It was just one of those things 
where, “Hey, I’m digging what you guys are doing; you 
dig what we do; let’s put the chocolate in the peanut 
butter and hope other people like how it tastes.”
 The best work always comes out when that  
relationship is there. When they trust us and  
we trust them, we end up with something that 
everyone is excited to be a part of.

THF MAGAZINE: 

It’s interesting the way you 
can thread the needle so  
successfully over and over 
again — creating something 
that’s identifiably a House 
Industries’ creation but also 
amplifies the message of a 
world-renowned brand like 
Hermès, for example.  
CRUZ: There’s definitely a level of respect there 
that we try to be sensitive to. I think the Hermès
project might be a good example because we 
wanted to be reverent to the brand, but at the 
same time, we wanted to bring something to the 
party that was a little more House Industries. We 
basically drew their name in the shape of a horse, 
then cut each letter out of solid chunks of cedar. 
If you tell someone that, you could definitely get 
some eye rolls. But that was all part of trying to 
understand the company’s equestrian history, their 
design legacy, and bake some of those elements 
into the project, and usually we can come out the 
other side looking and sounding like we know what 
we’re doing. [laughs]

DID YOU KNOW? /  
TV personality  
Jimmy Kimmel once 
aspired to be a graphic 
designer. He called House 
Industries’ Andy Cruz at 
home to ask him about 
designing a logo for him.

DID YOU KNOW? /
There are two general  
categories of typefaces:  
serif and sans serif. 
Sans-serif typefaces are 
composed of simple lines, 
whereas serif typefaces use 
small decorative marks to 
embellish characters and 
make them easier to read. 

RESEARCH The difference between typeface and 
font. The typeface represents one 
aspect of a font. The font also includes 
such characteristics as size, weight, 
italics, boldness and so on

c

RESEARCH Japanese ceramic maker Hasami. In 2012, 
House Industries collaborated with Hasami 
on the Monohara tableware collection. 
The term — a form of Japanese ceramic 
industry jargon that literally means “the 
trash pit next to the kiln” — reflects how 
House Industries found inspiration in the 
maker’s discarded defects

c

DID YOU KNOW? /
House Industries delivers  
its space-age 3009 font  
set in a die-cut spaceship 
reminiscent of a ’50s  
sci-fi film.

sans serif serif
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ACCIDENTAL BY DESIGN 
Throughout the conversation with 
The Henry Ford Magazine, Cruz is 
self-effacing and nonchalant, almost 
as if the success of House Industries 
has been a happy accident or its  
collaborations with indelible brands 
and legacies just sort of happened. 
But House’s new book, The Process Is 
the Inspiration, belies some of that.
 With the Eames project, for  
example, it took House Industries 
a decade to bring that project to 
fruition. At which point, even after a 
lifetime of appreciation and a pains-
taking scouring of the Eames archive 
at the Library of Congress, House’s 
sketches of “whimsical display fonts” 
left Charles Eames’ grandson Eames 
Demetrios unimpressed. He asked 
for something more forward-thinking 
that would contribute to the already 
established Eames legacy. So Cruz 

and company attacked the project 
from another angle, enlisted another 
collaborator in Erik van Blokland and 
created a purposeful typographical 
system of “workhorse” fonts rooted 
in the utilitarian spirit and playful joy 
of Charles and Ray’s work. They even 
applied it to toys.
 Having been won over, Demetrios 
said in retrospect: “Design is a  
willingness to surrender to a journey 
... Every once in a while you encounter 
a company like House Industries who 
is willing to go on that journey and 
grow our brand as well as theirs.” 
 Despite Cruz’s charming self-
deprecation, it’s clear that, far from 
being accidental, the success of House 
Industries and its collaborations comes 
down to the obsessive, enthusiastic 
hard work and due diligence of  
wonderfully obsessive enthusiasts. 

THF MAGAZINE: 

You’ve taken on other projects 
during which you’re actively 
collaborating with brands 
connected to a family name 
and, in some cases — such 
as Charles and Ray Eames or 
Alexander Girard — with the 
history of design itself. How 
do you approach that?
CRUZ: That stuff does come from being fans first, 
and I always try to remind our collaborators — be it 
an Eames or the Girards, even a Jimmy Kimmel — 
that we are stoked that they thought enough about 
us to let us work with their names. So we’re always 
conscious of that relationship. And as fans, you hate 
to see when your favorite brand does something, 
and it’s like, “Oh, man. That’s lame. Why’d they do 
that?” So that fan mentality helps us keep things 
honest at times. When we’re dealing with people’s 
family names and histories you admire, you don’t 
want to botch things up. 

A DEEP DESIGN DIVE 
House Industries spent
four years researching the 
work of designer Alexander 
Girard, traveling to Germany, 
Michigan and New Mexico 
in the process. The result 
was the Girard collection  
of fonts and other items 
capturing the designer’s  
folk art sensibilities, plus 
a book documenting the 
project. House Industries 
also did its homework when 
iconic luxury brand Hermès 
commissioned the studio to 
“dress” its flagship Tokyo 
store (top right) with its  
signature alphabetical flair.
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DID YOU KNOW? /  
During an upcoming 
hands-on lettering and 
printing workshop at 
Henry Ford Museum of 
American Innovation, 
House Industries will 
give an insider’s look at 
techniques and templates 
that are signature to the 
studio’s brand. Held in the 
“classroom” that’s part  
of the House Industries:  
A Type of Learning exhibi-
tion, the workshop is set 
to be a dynamic DIY deep 
dive, including one-on-
one time with some of the 
House Industries’ crew 
behind the creations.  

DID YOU KNOW? /  
Husband-and-wife team 
Catherine Bailey and  
Robin Petravic bought 
Heath Ceramics, a company 
founded in 1948 by  
renowned ceramist  
and studio potter  
Edith Heath, in 2003. 

 FANS FIRST

FROM TOUR TO TILES 
A tour of the Heath  
Ceramics factory in  
Sausalito, California,  
led House Industries  
co-founder Andy Cruz  
to a collaboration with 
the owners of the storied 
ceramics maker that  
produced objects like  
decorative clocks and tiles.  
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TYPE &  
CERAMICS
HOW HOUSE INDUSTRIES AND HEATH 
CERAMICS TURNED A HAPPENSTANCE 
ONLINE MEET-AND-GREET INTO A  
CREATIVE COLLABORATION

After Andy Cruz’s blog post about the Heath Ceramics 
men’s restroom caught the eye of Catherine Bailey,  
co-owner of the distinctive California ceramic 
manufacturer, she reached out to House Industries.
 Soon after, Cruz and Bailey began corresponding 
regularly.
 Realizing they shared a mutual appreciation 
for each other’s work, the two decided that House 
Industries and Heath Ceramics should collaborate. 
“Andy is a genius. Working with him is a guarantee 
that you’re going to learn something new, that you’re 
going to see something differently and that you’re 
going to find yourself paying attention to the next level 
of detail you didn’t even realize existed,” said Robin 
Petravic, who co-owns Heath Ceramics with Bailey. 
 Recognizing Heath Ceramics founder Edith Heath 
as a California design legend for her elegant designs 
accented by raw finishes, Heath and House decided 
to pair her legacy with those of two other greats — 
Charles and Ray Eames and Richard Neutra. After 
working through an arduous process of trial and  
error, House Industries fonts inspired by the Eameses 
and Neutra were applied to a series of tiles that 
later inspired a ceramic wall clock collection, both 
of which have been in production ever since. 
 “Along with Andy’s immense and unique talent 
comes a great collaborator,” said Petravic. “We’ve 
come to trust that, as the conversation goes one way, 
then the other and then off in yet another direction, 
we’re going to end up in a great place in the end.”
 As to House Industries’ willingness to follow 
those other directions and learn from its own 
mistakes, it was the original drawings and hours 
of tweaking, proofing and redrawing of the stencil 
numbers for the Heath Ceramics clock project that 
ended up providing inspiration for another landmark 
House Industries work — Yorklyn Stencil, the house 
typeface of House Industries.

thehenryford.org 23

Heath Ceramic owners Robin Petravic 
and Catherine Bailey 

 PHOTO BY AYA BRACKETT
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Autorama. It’s been a part of Detroit’s annual automotive festivities since 1953. Dubbed 
“America’s Greatest Hot Rod Show,” Autorama is serious, a showcase of custom cars and 
hot rods, a show promoted by Championship Auto Shows Incorporated and hosted by the 
Michigan Hot Rod Association. It’s where the big guns of car designers and builders bring 
IT. Custom exhausts, rebuilt and modified chassis and engines, one-of-kind interiors and 
exteriors. Basically, it’s a convention center jam-packed with award-winning levels of 
customized rides and rods that even the automotive novice can appreciate.  

“Apart from the Ridler Award itself [the coveted “Best in Show” prize], there’s no trophy 
at the Detroit Autorama quite so unique as the House Industries-designed Past Forward 
Award,” said Matt Anderson, curator of transportation for The Henry Ford. “Most of the 
folks there get it right away. It’s not another plaque or cup — it’s a clever riff on the chrome 
nameplates seen on so many fenders and deck lids.”

In 2015, The Henry Ford commissioned typography studio House Industries to design 
the institution’s Autorama award, which is presented each year at the show to the builder 
who most creatively combines tradition with inventiveness while exhibiting a highly skilled 
technique and maintaining the whimsical “run what you brung” attitude that defines hot-
rodding culture. The Henry Ford chose House Industries for its unique understanding of 
illustrated letterforms and its long-standing ambassadorship of automotive culture. 

“Handing out the Past Forward Award is one of my favorite duties,” said Anderson. 
“The winning car combines past traditions with modern innovations, shows exceptional 
technical skill and remains true to an ‘anything goes’ ethos.”

Visiting The Henry Ford 
had a huge impact on 
House Industries as it was 
preparing to write The 
Process Is the Inspiration. 
The Henry Ford Magazine 
asked House co-founder 
Andy Cruz what he took 
away from his visits to the 
Dearborn campus over the 
past few years.
 “I think what we’ve 
learned is how to zoom out 
and to see how [between] 
all these things, there’s  
a thread — there’s a  
connection. [It gave] us 
direction when it came 
time to write our book, 
because even our book 
agent said, ‘I don’t want 
to do a House Industries’ 
portfolio. It’s beautiful, it’s 
aspirational, it’s inspiring, 
but that is boring. I want 
you to tell people how you 
created the work, why you 
created the work, what 
inspired you.’
 “It was like when we 
were little, trying to play a 

record backward to get a 
hidden message, because 
that’s what we had to do — 
roll back 25 years. ‘OK, how  
did we go from Rat Fink to 
Neutra to Japan?’ Then, 
once you start putting the 
pieces together, just like 
at the museum, there are 
these obvious connections.
 “That’s the one thing the 
museum taught us, and 
really, that is the one thing 
we wanted people to see 
and learn from. It’s what  
we try to share with our 
own kids — ‘Look around, 
climb on our shoulders for 
a better view, find some-
thing that speaks to you. 
Learn from our mistakes 
and some of our success-
es. Here’s our playbook.’”
 See Page 48 for details 
on the House Industries:  
A Type of Learning  
exhibition, which will  
be in Henry Ford Museum 
of American Innovation 
May 27-September 4. 

RESEARCH Richard Neutra. The architect, who coined 
the term biorealism (the inherent and 
inseparable relationship between man 
and nature), is the inspiration 
and namesake for House 
Industries’ Neutraface font 
collection, which is based 
on Neutra’s architecture 
and design principles

c

THE PAST  
FORWARD 
AWARD
THE AUTORAMA TROPHY HOUSE INDUSTRIES  
DESIGNED FOR THE HENRY FORD 

The Henry  
Ford’s  
Influence

 FANS FIRST
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Bring 
your 

hobbies 
to  

work.
“So it’s always moving. It’s slightly unpredictable. 

But the cornerstone of House is about following 
our interests and self-led learning.”

— Andy Cruz
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Food is an important part of our nation's story, a story The Henry Ford strives to tell  
in authentic and sustainable ways. This year, guests can enjoy several new dining  
experiences at The Henry Ford, many showcasing historically and period-accurate  
recipes and menus. Whether you're looking to enjoy a light lunch at Lamy's Diner in 
Henry Ford Museum of American Innovation, a full dining experience at Eagle Tavern  
in Greenfield Village or a confection on-the-go anywhere on the campus, The Henry Ford  
is set to satisfy with best-in-class food service that not only is historically relevant but 
adds to the guest experience. 

New Menus, 
Telling Stories

THE HENRY FORD | INSIDE FOOD

SPOTLIGHT: 
Lamy's Diner
The straws are made of paper, the menu is a throw-
back to 1946 New England diners, and if you order 
regular coffee, it'll come preflavored with cream and 
sugar. Want it black, you have to say so. The Henry 
Ford has once again partnered with Dick Gutman, 
author of American Diner Then and Now, to amp up 
the experience at Lamy's to be as close as possible 
to what patrons enjoyed in 1946 in Marlborough, 
Massachusetts, where Clovis Lamy ran the diner 
that now resides on the exhibit floor of Henry Ford 
Museum of American Innovation. 
 "We have tightened our vision and worked with 
American diner expert Dick Gutman to ensure 
that the menu, our stories, the dishware, even the 
blend of coffee we serve and how we serve it, are 
period-correct," said Lee Ward, director of food 
service and catering for The Henry Ford.        
 Stop by Lamy's today and eat inside an artifact. 
Serving soup, sandwiches, "regular dinners" and 
frappes (New England-style milkshakes).

OTHER 
FOOD 
NEWS

A TASTE OF HISTORY
Now featuring  

recipes and menu 
items guests might 

see prepared in 
Greenfield Village 

historical structures, 
such as Firestone 
Farm and Daggett 

Farmhouse. 

MRS. FISHER'S  
SOUTHERN COOKING

The menu is  
based solely on  

Mrs. Fisher's 1881 
cookbook or  

authentic period  
recipes. Try the 

brandy peaches. 

AMERICAN  
DOG HOUSE

New regional hot dog 
options available, 

from the Detroit Coney 
and Chicago dogs 

to the California dog 
wrapped in bacon 

with avocado, tomato 
and arugula.

Beer and wine are available at 
the Owl Night Lunch Wagon, now 
located in the Liberty Craftworks 
District in Greenfield Village.

NEW
EE BERGER

MEMBERS 
SAVE

10%
every day on food and  

drinks in The Henry Ford 
restaurants, including 

Lamy's Diner.



For more than 65 years, Ford Motor Company Fund has worked  
to improve people’s lives, investing $1.5 billion to support 
innovative programs in Community Life, Education, Safe Driving 
and the Ford Volunteer Corps. 

Driving a Brighter Future

Ford Motor Company Fund is proud to  

partner with The Henry Ford to bring learning 

and inspiration to life. 

“ But to do for the world more than the world does 

for you-that is Success.” - Henry Ford

www.community.ford.com 
#fordgivesback @fordfund_
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Digital Revolution. So what! The art and 
craft of letterpress lends itself to movable 
type’s ongoing renewal 
By Bernie Brooks 

A  
Second 
Rising 
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The piece featured California-based 
printer Julie Holcomb, along with a 
brief explanation of the craft and a 
description of the signature tactile 
impressions the process leaves behind 
in the finished product, a debossing 
created when the printing press brings 
the paper in contact with the type. 
When done properly, it is evidence of 
both the printer’s skill and labor. “With 
letterpress,” the article asserted, “you 
can literally feel the high quality.” 
 At the time, fine art and craft 
letterpress had been slowly gain-
ing popularity for almost 20 years, 
since the near-total collapse of the 
commercial letterpress industry in 
the mid-1980s. Though the impact of 
the piece can be debated, if nothing 
else, the appearance of letterpress 
in Weddings meant the mainstream 
was taking notice. In the intervening 
years, letterpress products would 
become as common at boutiques 
as at art book and fine craft fairs. In 
2015, a set of letterpress coasters 
were among Oprah’s Favorite Things. 

THE NUTS & BOLTS 
No one can deny that Gutenberg 
got it right. In the mid-15th century, 
Johannes Gutenberg became the 
first European to develop movable 
metal type — the key element of what 
we call letterpress today. By 1455, 
he printed the first mass-produced 

book, eventually known as the  
Gutenberg Bible. He had also  
devised an extremely resilient 
technology, around which an entire 
industry and trade would grow.
 “For more than 500 years, if you 
needed large quantities of something 
printed, someone had to arrange the 
individual pieces of type in the caddy. 
Someone had to operate the press.  
It was very labor-intensive,” said  
Kristen Gallerneaux, The Henry 
Ford’s curator of communications 
and information technology.
 Sure, there were advancements in 
press technology and type production, 
but the nuts and bolts of letterpress 
printing remained more or less the 
same. At the turn of the 20th century, 
commercial letterpress printers were 
ubiquitous. By the 21st, letterpress 
printing was an obsolete technology 
— those same commercial printers 
had all but vanished.
 What happened? Sometime  
between 1903 and 1904, Ira Rubel  
invented the first offset printing 
press. Particularly well-suited to very 
large jobs, by the mid-1960s the offset 
press had begun to supplant the  
letterpress as the newspaper industry’s 
standard method of reproduction. 
The offset press alone, however, 
wasn’t enough to totally usurp the  
local letterpress, especially if the 
shop was well-positioned.c

In the fall of 2004, 
Martha Stewart 
Weddings published 
a short article about 
letterpress wedding 
invitations.

DID YOU KNOW? /
There are 48 copies  
of the Gutenberg Bible  
still in existence, not  
all of them complete. 
Approximately 180 were 
originally produced.

PHOTO BY BILL BOWEN
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ONLINE Learn more about Hatch  
Show Print in Nashville 
hatchshowprint.com

c

Hatch Show Print is nearly as potent 
a symbol of Nashville, Tennessee, 
as country music. Founded in 1879, 
Hatch is famous for its bold posters 
advertising everything from perfor-
mances by country music stars to 
carnivals. Long recognized as an 
integral piece of country music history, 
Hatch was donated to the Country 
Music Hall of Fame in 1992. Its legacy 
secure, the shop is still in operation 
today, having weathered all of the 
changes that befell the industry. 

“We had a wonderfully well-estab-
lished client base, many of them the 
local businesses in Nashville,” said 
Celene Aubry, printshop manager  
of Hatch Show Print. “Offset was 
still kind of expensive, so there were 
[minimum quantities] and things like 
that. Whereas, because they’d been a 
client with Hatch Show Print already for 
so long . . . it was pretty cost-effective 
for our operation to carry on making 
posters for those folks, instead of them 

starting all over fresh with an offset 
company or whatever.
 “And one of the things that is  
important to sort of keep in mind 
about Hatch Show Print in particular 
is that all of the design is done in the 
shop, and it’s always been that way. 
It was a sort of one-stop-shopping 
scenario for them.”
 Added Aubry, “The second thing  
is, in the early years of digital graphic 
design, there were a handful of type-
faces available, and most of them  
were not related to [our clients’]  
established brands, and part of  
[that] brand establishment is their 
typography. So we had a number  
of clients who would come to us,  
and we would do their typography 
treatments for them. It wasn’t  
necessarily full design, but it did  
help the shop alongside printing 
posters, because we’ve always  
printed posters for our clients 
through every decade.”c

 A SECOND RISING

PHOTOS BY CK PHOTO / COURTESY OF THE 
COUNTRY MUSIC HALL OF FAME AND MUSEUM; 
PRINTS COURTESY OF HATCH SHOW PRINT
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PRESSING ON 
The staff at Hatch Show Print 
in Nashville, Tennessee, has 
been hand-producing concert 
and carnival posters for 
nearly 140 years. Now owned 
by the Country Music Hall of 
Fame, it still has a lot of ink in 
the letterpress printing game.

thehenryford.org 31
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TECH TAKEOVER 
Although some presses like Hatch 
survived, the introduction of Apple’s 
Macintosh computer in 1984 had an 
incredibly negative impact on the 
commercial letterpress industry. 
The Macintosh came equipped with 
a graphical user interface (or GUI), a 
mouse and, perhaps most important, 
the aforementioned fonts. A new age 
of computer-based and “desktop” 
publishing had begun. Printshops 
adjusted accordingly. Some closed 
their doors; others sold off their 
presses to make way for new digital 
technology and all of the efficiencies 
it promised.

“[The decline of commercial  
letterpress in the 1980s] allowed for 
me to put together a really nice print-
shop very cheaply, because people 
were just getting rid of it,” said Bruce 
Licher, proprietor of Independent 
Project Records / Independent  
Project Press in Bishop, California. 
“My Vandercook press that I have 
printed all my record jackets on —  
I got that for $300. It was one of those 

times where companies that had 
letterpress equipment were literally 
dumping it or selling it cheap.” 
 Since at least the mid-19th century, 
a motley cohort of artists, poets, 
designers and artisans had been 
working with letterpress outside of the 
often secretive, strictly commercial 
and rigidly structured printing trade. 
They were attempting to subvert the 
process and harness it as both a 
means of artistic expression and pro-
duction. Throughout the 20th century, 
this small ecosystem of avant-garde 
artists and publishers, working in 
parallel with the commercial printing 
industry, continued to thrive and grow. 
As small-edition letterpress books 
created by artists (otherwise known as 
artist’s books) became more com-
monplace in the latter half of the 20th 
century, community book arts centers 
such as the Women’s Graphic Center 
in Los Angeles, The Center for Book 
Arts in New York City and the Minne-
sota Center for Book Arts in  
Minneapolis opened their doors (in 
1973, 1974 and 1983, respectively).c

ONLINE Learn more about  
Independent Project Records 
independentprojectrecords.com

c

 A SECOND RISING

DID YOU KNOW? /
In 2010-11, the Standpoint 
Gallery in London hosted the 
contemporary letterpress 
exhibition Reverting to Type. 
The exhibition’s aim was to 
showcase how the centuries-
old craft of letterpress is being 
reinvented by progressive 
practitioners.

DID YOU KNOW? /
In the days of hand  
typesetting, individual  
pieces of metal type were  
kept in boxes called cases. 
The smaller letters, which 
were used most often, were 
kept in a lower case that  
was easier to reach. Capital 
letters, which were used  
less frequently, were kept  
in an upper case.
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University-level book arts programs 
followed shortly thereafter. They 
began turning out new letterpress 
practitioners, some of whom would 
buy secondhand presses of their own 
to incorporate into their studios or 
design practices. 

“I’ve become known as a designer 
with letterpress, and I actually came 
out of the UCLA fine art department. 
So my approach to letterpress was 
much more as a fine artist than as a 
designer,” said Licher. “I just wanted to 
create beautiful things. [In 1981] I was 
looking for an artistic way to make a 
record album jacket and ran across a 
class in letterpress printmaking that 
was being taught at a place called the 
Women’s Graphic Center. In that class, 
I printed the first album jacket for 
my band Savage Republic. And then 
it was just off from there. I thought, 
‘Wow, this is fun, this is great. You can 
create something that is really artistic 
looking, but you can mass-produce it 
at the same time.’ And so that’s how  
I got into letterpress.”

The design-by-way-of-fine-art 
approach that Licher and others like 
him would apply to letterpress was 
prototypical of many shops that would 
open their doors 10 or even 20 years 
later, as art students emerged from 
university-level book arts or print-
making courses equally influenced 
by show prints and artist’s books. As 
Licher, now justifiably celebrated for 
both his iconic album designs and 
record label, puts it, “All the other 
people who were doing letterpress 
at the time — it was all the fine book, 
book art stuff, and so it was very, very 
clean . . . and, you know, beautiful 
work, but that look and that aesthetic 
didn’t interest me at all. I was going 
much more for the industrial feel of it, 

and so that sort of became my  
trademark — this letterpress  
printing on brown chipboard.” 

SPACES OF POSSIBILITY 
Of course, the digital revolution  
continued unabated. By the late 
1990s, home computers with access 
to the internet were commonplace. 
In 2017, we have the internet in our 
pockets, and laptop computers are 
less than an inch thick. Everything 
is wireless. There’s no denying that 
many of these gadgets are indispens-
able, but they’ve also given rise to a 
contemporary lament: We spend all 
of our time jabbing at screens!
 Our increasingly sleek, automated, 
digital now has paradoxically created 
an environment in which we prize  
evidence of labor in the goods that 
we buy. The inefficiency of the 
mechanical is often considered 
preferable to the sterile immediacy 
of the digital, and a fascination for all 
things analog and retro can flourish. 
At the same time, as a result of the 
gradual spread of book arts centers 
and university coursework throughout 
the past few decades, a community  
of fine art and craft printers was  
positioned to accommodate such  
an environment through workshops, 
letterpress goods and bespoke design.
 “We usually get maybe one or two 
people [in every workshop group] 
who sort of come in here, and they’re 
like, ‘This is it. I love this,’” said Lynne 
Avadenka, director of Signal-Return  
in Detroit. “I think it’s part of a larger 
picture of people having become  
less accustomed to doing anything  
or making anything with their hands.  
I think it’s a hunger for that. People 
want to work with their hand, eye, 
mind in a different way.”c 

MEDIUM AS MESSAGE
Working in letterpress helps the 
printmaker control the message in 
a very personal way, says Lynne 
Avadenka of Detroit’s Signal-Return, 
which welcomes the community to 
come in and try it.

 A SECOND RISING

ONLINE Learn more about  
Signal-Return in Detroit 
signalreturnpress.org

c

ONLINE Learn more about  
Salt & Cedar in Detroit 
saltandcedar.com

c

WATCH Typeface, a film directed by Justine Nagan  
kartemquin.com/films/typeface

c

READ Letterpress: New Applications for  
Traditional Skills by David Jury

c

PHOTO BY BILL BOWEN
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EXPLORING  
LETTERPRESS

Do you want to give letterpress printmaking 
a try? Signal-Return’s Lynne Avadenka  
explains why you should pay your local book 
arts center or community letterpress a visit. 
 “We try to be open to the community on a 
lot of different levels,” she said. “Letterpress 
is a way to get people in and to have them 
experience setting type, working with their 
hands and making decisions. We teach 
classes. We have the university students 
come in for workshops. It’s starting a little 

bit slower with kids, but we have them 
come in and do some kind of printing. 
 “It’s also about being able to control 
the message, which is a really powerful 
thing, to be able to set something in type 
and print it, and then you make more than 
one. And all of that happens. We have open 
studio now, so not only are we teaching 
classes, but when people get to a certain 
point, we want them to be able to use our 
equipment to produce their own work.”

PHOTO BY MICHELLE & CHRIS GERARD
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 A SECOND RISING

CACTI PRINT BY LOUISE LOCKHART/THEPRINTEDPEANUT.CO.UK; RISO COURTESY OF RISO.COM

RESEARCH Work Press & Publication in St. Louis, 
Missouri; Tan & Loose Press in Chicago; 
Risotto Studio in Glasgow, Scotland; and 
Atelier Bingo in Saint-Laurent-sur-Sèvre, 
France, for examples of risograph printing 
of small books and posters

c

 Detroit’s Eastern Market is home 
to restaurants, meat-packing plants, 
art galleries, produce wholesalers and 
two very different letterpress shops. 
Signal-Return is on the west side of 
the market in a bright, window-lined 
space. It’s split down the middle by 
a row of cabinets filled with type. On 
one side is a gallery filled with work 
by local printmakers. “It speaks to 
the idea of the democratic multiple,” 
noted Avadenka. “That they’re printing 
in multiple, and then this goes out into 
the world.”
 The other side is filled with presses 
and other equipment; the space 
almost hums with work yet to be made. 
Signal-Return “starts with letterpress, 
but that’s not all we do,” said Avadenka. 
“I think in comparison to other models, 
we really try to be a community center 
based on letterpress.”
 Just across the way, on the east 
side of the market, is Salt & Cedar.  
“It really is a space that invokes a 
sense of possibility. If you walk through 
from the storefront, where some of 
our editions are for sale, then into the 
pressroom, where there is evidence 
of what’s being editioned, and into 
the back of the press, which is kind 
of a salon-style space, there’s my 
personal library,” explained the  
shop’s proprietor, Megan O’Connell.  

If Signal-Return is the community 
center, then Salt & Cedar is the  
inviting private space into which 
you’re inexplicably welcomed. Inside, 
O’Connell produces elegant text-based 
fine art prints and book work, custom 
posters, business cards, invitations 
and stationery, and has completed  
a wide range of commissions for  
local and international clients ranging 
from cultural institutions to the pop 
star Beyoncé. 
 O’Connell sees the shop as  
“an artist-driven initiative” and “a 
promulgator of traditional and hybrid 
printing methods.” Her approach is 
enthusiastically heady. “I think it gets 
framed differently on any given day, 
honestly. I think it is emergent, and it 
is fluid. It’s porous. It’s kind of oppor-
tunistic in a slow way. A seed might 
be planted, and then three years later, 
it comes into full bloom. It’s very — it 
has its own ecosystem, almost. That 
seems to be a feature of the contem-
porary letterpress — that it can have 
all these facets beyond just servicing 
clients. It’s a whole atmosphere.” 
 How could it not be? A defunct 
commercial method of mass  
communication hijacked by artists, 
channeled through academia and 
approved by Martha Stewart?  
Letterpress contains multitudes. 

What is risograph (besides the newest big thing  
in printmaking and zines)? Tate Foley, assistant  
professor at the Leigh Gerdine College of Fine Arts  
at Webster University and founder of Work Press &  
Publication in St. Louis, Missouri, gives us the lowdown  
on every printmaker’s favorite obsolete photocopier.
 “The Risograph is a photocopier that blends  
mimeograph and screenprinting techniques in a  
more automated way. On the surface, it looks like a  
Xerox machine, but inside stencil exposure, printing  
and magic are happening. It prints soy-based inks a 
single color at a time, which sink into the paper’s  
surface slightly but possess a nice, velvety texture. 
 “Riso very quickly went from people saying, ‘What is 
this? This is worthless. Why would anyone want this?’ to 
being something incredibly desirable in the art and design 
world. And I think the transition from throwing your Riso 
in the dumpster because no one would buy this archaic 
technology to being the mainstream or desired media in 
the printing world was incredibly fast,” said Foley. “Riso 
has made a much faster transition from commercial to 
fine art than lithography or letterpress printing ever did. 
And with much less arguing and debate. But perhaps with  
a lot more explanation of the process.”

WOOD TYPE, CIRCA 1840;  
FROM THE HENRY FORD ARCHIVE 
OF AMERICAN INNOVATION

ONLINE See more printing artifacts in the  
collections of The Henry Ford at  
tinyurl.com/THFPrintingPresses

c



October 14, 2017-March 18, 2018

} Henry Ford Museum of American Innovation™

Find out more at thehenryford.org/PIXAR.

 *Additional fee

This exhibition was developed by the Museum of Science, Boston in collaboration 
with  Pixar Animation Studios. Image © Disney / Pixar

Limited-Engagement Exhibition*

Learn about the filmmaking process through hands-on activities 
inspired by some of Pixar’s most treasured films, from Toy Story to Inside Out. 

Presented by Supported by Supported by
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Can You Read the  
Declaration of  
Independence?
Cursive writing defenders 
ask how schoolchildren will 
be able to read important 
historical documents 
such as the Declaration of 
Independence if they are 
not taught how to handwrite 
in the classroom. Can you? 
Test your reading skills on 
the engraved copy printed in 
1823 in Henry Ford Museum 
of American Innovation’s 
With Liberty and Justice for 
All exhibition.   

“You cannot read 
cursive unless  
you can write it.”
This statement is trotted out with 
great regularity in debates over the 
teaching of handwriting. Many worry 
that children will not be fully literate if 
they do not learn how to write cursive, 
because it means that the cursive 
writing of others will be unintelligible 
to them. They may lose a connection 
to their family — reading grandpa’s 
letters, for example — and national 
identity — reading, let’s say, the  
Declaration of Independence. 
 The difficulty with this argument 
is that we are already unable to read 
much cursive writing. And not just 
because grandpa wrote sloppily, but 
because cursive changes over time, 
and as time passes, it ceases to be 
transparent — we can no longer “look 
through” the writing to the words but 
must look at the writing itself, trying 
to figure out the squiggles and lines. 
Although I do know how to write in 
cursive, it took me a very long time to 
decipher the Declaration of Indepen-
dence when I viewed it under glass 
at the National Archives — and later, 
on a poster I bought of it — and I was 
aided by the Schoolhouse Rock series, 
whose ditty of the preamble helped 
me memorize some of the words. 

MASTERS OF MANUSCRIPTS
So much handwriting is so hard 
to read that there are people who 
spend years training for jobs that are 
precisely for the study and deciphering 
of old handwriting. They are called 
paleographers, and their specialty 
is reading old scripts. But few if any 
paleographers are experts in all  
old scripts: They specialize within 
eras and places.
 For instance, Heather Wolfe, 
curator of manuscripts at the Folger 
Shakespeare Library, is an expert in 
English secretary hand, the script 
for writing documents and letters in 
England between the 16th and 18th 
centuries. Carin Ruff is a specialist 
in early medieval English scripts. 
Others are experts in German scripts 
of the 4th-9th centuries or Latin 

scripts during the Roman era. In other 
words, even those whose life’s work is 
dedicated to reading cursive cannot 
read many scripts. Paleographers 
do not study writing on stone: That 
specialty is separate, too, and is called 
epigraphy. Nor do they study all of the 
scripts of the place and time of their 
field. Ruff is an expert on book hands 
of the medieval era (the scripts used 
to write manuscript books), but she 
knows very little about documentary 
hands of the same time (the scripts 
used to write charters and other 
bureaucratic documents).
 The history of cursive is a history of 
changes in scripts, often for political, 
cultural or ideological reasons, that 
render past hands unintelligible. The 
early Christians thought the Roman 
script they initially wrote in looked 
too “pagan,” so they created a new 
script, uncial. Austin Palmer thought 
Spencerian, the script most Americans 
were taught in the 19th century —  
think the Coca-Cola logo — was  
too “effeminate” and created the 
Palmer Method, a more “masculine,” 
industrial way of making letters  
he argued was better suited to 
the age. As these examples show, 
throughout history people have 
projected upon handwriting larger 
cultural and social valences. 

THE VALUE OF WRITING
Today, we are seeing an outcry over the 
reduced role of handwriting in general, 
and cursive in particular, in elementary 
education. When the Common Core 
Standards Initiative was passed in the 
United States in 2010, cursive was left 
off: American schoolchildren were only 
expected to be able to print legibly. 
This shift in the three R’s was met with 
outrage, and many states and districts 
have since lobbied to reintroduce 
cursive requirements in public and 
publicly funded charter schools, 
overriding the national standards. 
They have been successful, and  
cursive has been reintroduced in  
at least 10 states.c

DID YOU KNOW? /  
New scripts, such  
as the New American 
Cursive Alphabet, 
have been created  
to eliminate 
unnecessary strokes.

DID YOU KNOW? /  
Every April, there 
is a social media 
campaign for Na-
tional Letter Writing 
Month, #Write_On. 
The challenge is a 
call to action to write 
30 letters in 30 days 
in April.
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DID YOU KNOW? / 
National Handwriting 
Day is always on January 
23 — the birthday of John 
Hancock, whose name 
is synonymous with the 
word “signature,” thanks 
to his enthusiastic scrawl 
on the Declaration of 
Independence.

DID YOU KNOW? / 
Platt Rogers Spencer, 
considered the father 
of American penman-
ship, first published his 
Spencerian script in 1848 
and taught his model of 
penmanship throughout 
the United States.

DID YOU KNOW? /  
As of May 2016, only 
15 states required the 
teaching of cursive 
handwriting in their 
core curriculum  
standards. 

UNCIAL

PALMER METHOD

SPENCERIAN

A CASE FOR 
CURSIVE?

According to the “hand-
writing effect” proven by 
Arizona State University’s 
Steve Graham, “When 
teachers are asked to rate 
multiple versions of the 
same paper differing only 
in legibility, neatly written 
versions of the paper are 
assigned higher marks for 
overall quality of writing 
than are versions with 
poorer penmanship.”   

When novelist Robert Stone 
was asked in an interview 
with the Paris Review if  
he mostly typed his manu-
scripts, he replied, “Yes, until 
something becomes elusive. 
Then I write in longhand in 
order to be precise. On a 
typewriter or word proces-
sor you can rush something 
that shouldn’t be rushed 
— you can lose nuance, 
richness, lucidity. The pen 
compels lucidity.” 

Identity. Intelligence. Cognitive development. Does 
handwriting play a role? Scientists, politicians, authors 
and educators are sharing their words in support of the 
case for teaching cursive.  

Nicole Malliotakis, New 
York assemblywoman, 
said it’s important for 
young people “to know 
how to write a signature 
of their own identity 
themselves and have  
the ability to sign a legal 
document, check or voter 
registration form.” 

In addition to fears that children 
would lose touch with history, propo-
nents of penmanship instruction  
cite the importance cursive has to 
being civilized and educated and 
the scattered scientific studies that 
suggest it might have neurological 
benefits. Some argue cursive is just  
a traditional American value: Some  
private schools advertise to parents 
that they require uniforms, say the 
Pledge of Allegiance and teach cursive. 

That handwriting is suddenly such a 
hot-button topic — even though many 
fourth-graders now type faster than 
their parents, and those parents rarely 
handwrite themselves anymore — is 
not surprising. Just as cursive scripts 
have changed over time so, too, have 
our writing technologies; think just of 
changes in styluses, from quill pens 
to fountain pens to ballpoint pens to 
inkless pens used on electronic touch 
pads. Whenever a new writing technol-
ogy arises, the now suddenly older 
ones become even more cherished 
and revered. For instance, Socrates 
believed writing would cause humans 
to be forgetful and only orality was 
reliable; in the 16th century, monks 
decried the horrors of printed books. 
When the typewriter was invented, 
calligraphy suddenly became a  
popular hobby in the West.

Changes in how we communicate 
— like the invention of the computer, 
as with the invention of the typewriter, 
printing press and even writing itself 
— create anxiety and ignite nostalgia 
for the “old” way of doing things. 
Since how we write is connected to our 
identity, shifts in writing technologies 
mean shifts in self-understanding, too. 
And that is understandably confusing. 

WRITING AS AN ART 
But those concerned that one cannot 
read cursive if one does not learn it 
should rest easy. In fact, computers 
make the handwriting of the past 
more accessible than it has ever 
been: Librarians and archivists are 
scanning, transcribing and posting 
manuscripts, allowing anyone to view 
precious documents that previously 
had been held under lock and key. 
Entire medieval manuscripts are  
now accessible to anyone with  
an internet connection. 
 Even better, those who are inter-
ested in the scripts of the past — and 
in the art of handwriting — have more 
opportunities than ever to reacquaint 
themselves with ink and paper. There 
is a compensatory increased interest 
in calligraphy and lettering today, as 
handwriting ceases to become an 
everyday task and becomes more of 
an art form. Like vinyl records and type-
writers, cursive — and lettering and 
calligraphy — is becoming retro-cool, 
more interesting precisely because 
its utility has largely passed.
 On Etsy, the hugely popular website 
for artists and craftspeople that has 
the sheen of the preindustrial about it,  
you can buy computer-simulated 
handwriting and graphic designs that 
emulate print and cursive, or hire a 
calligrapher to handwrite wedding 
invitations for you. In Grand Central 
Terminal is a store called Cursive New 
York, and among twentysomethings, 
getting literary tattoos — quotes from 
famous novels or lines of poetry — is 
popular, and many ask their tattoo  
artists to ink the quotes in cursive.
 Publishers must find that hand-
writing sells, too, because bookc 

RESEARCH Shorthand, both the Pitman and Gregg 
versions, as a subculture of language 
and writing

c

ILLUSTRATION BY ELIAS STEIN
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 CURSIVE: DEAD OR ALIVE?

LAPTOP VS. LONGHAND

jacket designs are increasingly being 
printed in fonts that emulate script. 
And in restaurants and coffee shops 
across the country, it is more common 
than not to find menus written  
on chalkboards. Even consumer 
electronics are getting into the act. 
Electronic tablets are now being 
released with styluses, Samsung 
Galaxy included a pen with its smart-
phone to allow people to write notes 
directly on the screen and Apple  
has a new handwriting function in  
its messaging software. SwiftKey 
and other keyboarding programs 
allow users to “swipe” across the 
keyboard as they would a pen across 
paper, to reinsert the kinetic move-
ment of handwriting into typing.

 Soon handwriting may be as  
obsolete as a practical way to write 
as is the typewriter, but it will find 
new uses, particularly as an art. And 
then — who knows? It might find its 
way back into elementary educa-
tion, this time taught in elective art 
classes. Freed of any responsibility 
to transmit everyday messages, 
cursive can again flourish — literally. 
 Future historians will have plenty 
of work to do decoding the new 
scripts still to be invented, as our 
children and grandchildren will 
be unfamiliar with the newfangled 
scripts of the 21st century. Because 
the only constant in the history of 
writing is change.  

Walk into most college lecture halls today, and you won’t see many students with pen and paper in hand. Instead, they  
are armed with computers, tablets, maybe even just their smartphones with a random note-taking app such as Evernote. 
But is the laptop really better than longhand when it comes to learning? Many researchers say N-O.
 Current research seems to indicate that typing professors’ teachings may impair learning because the notetaker 
is transcribing everything he/she hears to the keyboard rather than processing information and putting it down on 
paper in their own words for later reflection. Researchers at Princeton University and the University of California 
at Los Angeles, for example, found that students who took handwritten notes generally outperformed students who 
typed their notes via computer. Appears the note writer, not the note typer tapping into technology, might learn better, 
retain information longer and even grasp new ideas quicker. 

“It is not coincidental that 
the revival of calligraphy 
at the turn of the 20th  
century also occurred 
shortly after the invention 
of the typewriter, just as 
our current interest in  
penmanship is a response 
to the digital age.”
— Anne Trubek

ONLINE Typefight is a battle of letters where 
designers and illustrators compete 
one-on-one with their creations  
thetypefight.com

c

READ The History and Uncertain Future of 
Handwriting by Anne Trubek and The 
Missing Ink: The Lost Art of Handwriting 
by Philip Hensher

c

ONLINE Explore Instagram letter goodness  
instagram.com/goodtype

c
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ARTISTRY IN WRITING
While cursive might be discarded as necessary 
classroom curriculum, it is being well-utilized 
as an artistic expression in our ultracompetitive 
commercial world. Many manufacturers, in fact, 
are turning to fancy scripts to help distinguish 
their products from the crowd.
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1 / ARTIFACT: Printing Block, Signature 
of Abraham Lincoln, 1850-1900
A stamp to the legacy of one of America’s 
greatest leaders, this printing block 
reproduces the signature of our 16th 
president, Abraham Lincoln.

2 / ARTIFACT: Trade Card for General’s 
Carbo-Weld Semi-Hex Pencils,  
General Pencil Company, circa 1925
So many choices now and back then. 
Americans have to pick from an  
unprecedented variety of goods and  
services when they shop. Nearly 100  
years ago, advertisers printed and  
distributed trade cards to distinguish  
their products from the competition.  
For the General Pencil Company, the  
message was right on point.  

3 / ARTIFACT: Handwritten Note  
from Henry Ford to 6-Year-Old  
Edsel Ford, 1900
When Henry Ford’s wife, Clara, and 
son, Edsel, were away visiting family in 
Kentucky, Mr. Ford got lonely and wrote 
his boy a letter. Notice how he printed 
the note in capital letters to ensure his 
6-year-old son could easily read it.  

4 / ARTIFACT: Portable Writing  
Desk, circa 1850
With a mechanism for copying text and 
secret drawers for hiding documents, this 
desk is made in a similar fashion to one 
designed by one of our country’s founding 
fathers, Thomas Jefferson. This may be 
an example of Jefferson’s design made 
in England or France, or the product of 
another clever inventor.

WRITING MACHINES
Handwriting was — and is — slow. In 1853, the American handwriting speed record was 30 words a minute. Not surprisingly, 
many people in America and elsewhere were tinkering with prototypes of a “writing machine” that would allow letters to 
be stamped quickly instead of being slowly formed using loops and curves. It would also allow letters, documents and 
manuscripts to be read more quickly as well, because the writing would be uniform and more accommodating to the eye. 
 By the 1860s, several such machines had been invented; however, none of these proto-typewriters sped up the pace 
of writing. The first people to use “type-writers,” as they were immediately called, went slower than 30 words per minute 
when they typed.  
 One inventor, Christopher Lapham Sholes, eventually developed a model for a writing machine with more potential 
and sold it to E. Remington & Sons. In post-Civil War America, the demand for Eliphalet Remington’s legendary rifles was 
waning, so he decided to beat guns into typewriters. He and co-inventor Carlos Glidden marketed the new product, a 
heavy, loud metal machine mounted on a table with a treadle at the bottom, as the Sholes & Glidden “Type Writer.” It cost 
$125 and looked like a jury-rigged sewing machine. It was no viral sensation — only 400 of the first 1,000 were sold.
 Eventually, as we know, people overcame their reservations, and typewriting became acceptable for business and 
personal correspondence. By 1910, 2 million typewriters had been sold. And whereas in the 19th century a typewritten 
letter was seen as unprofessional in the business world, in the 20th century handwriting a business memo was perceived 
as the amateurish choice.

WRITING MACHINES
Handwriting was — and is — slow. In 1853, the American handwriting speed record was 30 words a minute. Not surprisingly, 
many people in America and elsewhere were tinkering with prototypes of a “writing machine” that would allow letters to 
be stamped quickly instead of being slowly formed using loops and curves. It would also allow letters, documents and 
manuscripts to be read more quickly as well, because the writing would be uniform and more accommodating to the eye. 

By the 1860s, several such machines had been invented; however, none of these proto-typewriters sped up the pace 
of writing. The first people to use “type-writers,” as they were immediately called, went slower than 30 words per minute 
when they typed.  

One inventor, Christopher Lapham Sholes, eventually developed a model for a writing machine with more potential 
and sold it to E. Remington & Sons. In post-Civil War America, the demand for Eliphalet Remington’s legendary rifles was 
waning, so he decided to beat guns into typewriters. He and co-inventor Carlos Glidden marketed the new product, a 
heavy, loud metal machine mounted on a table with a treadle at the bottom, as the Sholes & Glidden “Type Writer.” It cost 
$125 and looked like a jury-rigged sewing machine. It was no viral sensation — only 400 of the first 1,000 were sold.SHOLES & GLIDDEN 

DESK TYPEWRITER, 
MODEL NO. 1, 1873-1876; 
FROM THE HENRY FORD 
ARCHIVE OF AMERICAN 
INNOVATION

1

3

The Henry Ford has many items in its collections 
— from private letters and cursory notes to heavy 
machinery — that give credence to the changing  
art of penmanship, correspondence and how we  
communicate with one another. Here are expert picks 
from Kristen Gallerneaux, The Henry Ford’s curator 
of communications and information technology, that 
relate to words and how we “write” them. 

2

4

ONLINE See more handwritten artifacts in the  
collections of The Henry Ford at  
tinyurl.com/THFHandwritten

c

FROM THE HENRY FORD 
ARCHIVE OF AMERICAN 
INNOVATION
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Bigger purpose.
Lear Corporation was founded in Detroit in 1917 as American Metal Products. In 2017, the 
Company will celebrate its 100th year anniversary. Lear is a global leader in automotive Seating 
and Electrical systems with 243 locations in 37 countries and more than 150,000 dedicated 
employees around the world. Through ongoing collaboration and teamwork, we create the 
highest quality and most innovative products for our customers. Lear promotes sustainability 
in all we do, from the use of environmentally friendly materials and processes to our ongoing 
commitment and support to the communities where we live and work.
 

www.lear.com
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FORD

YOUR ULTIMATE GUIDE TO AMERICA’S GREATEST HISTORY DESTINATION

The Henry Ford is 250 acres of innovation,  
300 years of history and 26 million artifacts.  

Flip through the following pages to find out what’s 
happening inside this mind-blowing cultural  

institution during the summer and fall.
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The
Henry Ford. House Industries. 
Institutions committed to 
celebrating the spirit of  
innovation. The two have 
now joined forces to create 
a multisensory exhibition 
that informs, teaches  

and empowers people of all ages to follow 
their interests and never stop learning from 
what they like.
 House Industries: A Type of Learning  
opens in Henry Ford Museum of American  
Innovation on May 27 and runs through  
September 4. This exhibition, a physical  
representation of the creative process,  
shows how childhood interests in drawing  
led to creating fonts that help the world  
communicate; how hot-rodding and punk  
rock influences reinforced a hands-on  
approach to problem-solving; and how  
personal interests can inspire innovation.
 As part of the exhibition, significant  
historical artifacts — including hot-rodder  
Ed “Big Daddy” Roth’s futuristic Mysterion 

show car, revolutionary furniture by  
Charles and Ray Eames and an original  
Apple 1 computer — will pair with House 
Industries’ design work to demonstrate  
how different objects and experiences can 
pave the way for anyone’s creative path.
 Globally known for its eclectic font  
collection, House Industries, founded  
by Andy Cruz and Rich Roat, has been  
a standard-bearer for American graphic  
design for 25 years. The studio’s ability 
to mix precision with a layer of punk has 
attracted quite the number of clients and 
collaborators, including custom car designer 
Roth, TV personality Jimmy Kimmel, singer 
John Mayer, The New Yorker, luxury fashion 
brand Hermès, Heath Ceramics and the  
estate of Charles and Ray Eames. 
 While the exhibition does celebrate the 
House Industries’ method of design-thinking,  
it is really about encouraging guests to  
The Henry Ford to use their curiosity —  
hopefully leaving them with an intoxicating 
sense of possibility.

DOWN  
TO THE  
LETTER
House Industries exhibition embodies the  
American spirit of ingenuity in the design world 

ONLINE For more information, hours and pricing, 
visit thehenryford.org/museum

c

HENRY FORD MUSEUM OF AMERICAN INNOVATIONINSIDE THE HENRY FORD

SAVE THE DATE June 8 
House Opening Party  
Celebrate the grand opening of House Industries:  
A Type of Learning exhibition in Henry Ford  
Museum of American Innovation. House Industries  
co-founders Andy Cruz and Rich Roat, and their  
longtime co-conspirator Ken Barber, will start the 
evening’s events with a short presentation introducing 
the exhibition. A signed copy of the newly published 
book, House Industries: The Process Is the Inspiration, 
featuring a special-edition bookplate, is also included 
in the ticket price.  

Book online at thehenryford.org/houseparty or  
call 313.982.6100 to reserve before June 1.

ONLINE For more information on the exhibition, 
visit thehenryford.org/houseind

c

DID YOU KNOW? /
House Industries’ new  
book, The Process Is the  
Inspiration, will be available  
for purchase online at  
giftshop.thehenryford.org  
and in the gift shops of  
The Henry Ford during the  
museum exhibition’s duration. 

DID YOU KNOW? /
The House Industries:  
A Type of Learning exhibition 
in the museum will include 
hands-on opportunities for  
you to “Hot Rod the Alphabet” 
and special pop-up guest  
demonstrations and talks.

museum exhibition’s duration. 

PHOTO BY BILL BOWEN
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DID YOU KNOW? /
Special guests from 
House Industries will 
be on-site at The Henry 
Ford during Maker Faire® 
Detroit on July 29-30. 

HOUSE HAPPY 
HOURS
On the third Wednesday 
of June, July and August, 
Henry Ford Museum of 
American Innovation will 
keep its doors open until  
8 p.m. to offer design  
fans the opportunity to 
experience the House 
Industries exhibition,  
House Industries: A Type 
of Learning, with special 
guests and demonstrations. 

House Happy Hours will  
take place on June 21,  
July 19 and August 16 from 
5-8 p.m. Lamy’s Diner will  
be open for dinner, and a 
cash bar will be available. 

FREE 
TO MEMBERS

The House Happy Hours  
are free to members and 

guests with museum 
admission.  
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in action. It’s one thing to 
admire a sculpture made  
of glass through the display 
case, studying the tech-
nique and artistry from afar. 
How do you take such art 
appreciation to the next 

level? Put it into action? 
 That’s the question Charles Sable, curator 
of decorative arts, and Joshua Wojick, master 
glassblower at the Greenfield Village Glass 
Shop, pondered as they thought about what’s 
next for The Henry Ford’s studio glass collection. 
 “We wanted to broaden our involvement 
with studio glass,” said Sable, the curator 
behind of The Henry Ford’s two new glass  
galleries, which feature studio glass (see  
Page 51). “We didn’t want the collection to  
become static. We wanted to express our 
commitment to studio glass, and glass in 
general, in ways that would keep our visitors 
engaged long into the future.”
 Added Wojick, “We wanted to continue to 
build on the studio glass collection, build on 
its connection to The Henry Ford and create 
more of a story — our own story — that would 
be integrated into each object.” 
 That story’s next chapter comes in the form 
of an artist-in-residence program. This spring 

and summer, the Glass Shop hosts a quartet of 
renowned glass artists, as talented as they are 
different in their approaches. The program is a 
first of its kind for the Glass Shop. 
 In May, Japanese glass artist Hiroshi Yamano 
kick-started the program, spending five days in 
the Glass Shop working with The Henry Ford’s 
artisans and giving visitors a close-up view of 
his creative process. Formally trained sculptor 
and glass artist Herb Babcock will also take up 
temporary residence in the village, along with 
Marc Petrovic (several of his pieces are part 
of The Henry Ford’s Bachmann studio glass 
collection) and technical glassblower Janusz 
Pozniak (see top right). 
 “We wanted artists that were willing to 
share their individual artistic process with the 
public at large,” said Wojick. “Within our shop, 
we show the public mostly early American 
glass. This program opens up our studio for 
the first time, really giving us a chance to 
show visitors how contemporary artists work, 
implement designs, collaborate and meld 
concepts into the physical.” 
 The pièce de résistance of the program — 
each artist will leave behind a one-of- 
a-kind finished piece that will undoubtedly  
add to the evolving story of The Henry Ford’s 
glass collection.

Art

ONLINE For more information, hours and pricing, 
visit thehenryford.org/village
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GREENFIELD VILLAGEINSIDE THE HENRY FORD

DID YOU KNOW? /
The Davidson-Gerson Modern 
Glass Gallery in Henry Ford 
Museum of American Innovation 
focuses specifically on the studio 
glass movement that started in the 
1960s. It opened in October 2016. 

DID YOU KNOW? /
The Davidson-Gerson 
Gallery of Glass opens in 
Greenfield Village in June.  

ARTISTS  
IN OUR 
HOUSE 
Visiting glass masters make Greenfield Village  
Glass Shop their temporary studio 

FREE 
TO MEMBERS
The artist-in-residence  

program is free to  
members and guests  

with village admission.  

THE ARTISTS 
Four highly acclaimed  
glass artists were  
invited to practice their 
craft in the Greenfield  
Village Glass Shop with  
The Henry Ford’s artisans 
and glassblowers this 
spring and summer during 
regular visitor hours.  
Japanese glass artist  
Hiroshi Yamano was  
the first to visit in early  
May 2017. The remaining 
artists are:  

Herb Babcock
June 13-17
herbbabcock.com

Marc Petrovic 
July 25-29
marcpetrovic.com 

Janusz Pozniak
Aug. 22-26
jpozniak.com 

PHOTO BY BILL BOWEN
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THE DAVIDSON-
GERSON GALLERY 
OF GLASS 
Guests to the Liberty  
Craftworks District in 
Greenfield Village will  
soon get a look inside  
the new Davidson-Gerson 
Gallery of Glass. A careful 
redesign of the McDonald 
& Sons Machine Shop, the 
gallery is the new home  
of 700 glass artifacts 
belonging to The Henry 
Ford — a carefully curated 
installation selected from  
a collection that tops 
10,000 pieces. 
 “What you will see in the 
village gallery is the end 
result of a prudent selection 
process,” said Charles Sable, 
curator of decorative arts at 
The Henry Ford. “We were 
very careful about what 
we placed on each shelf, 
in each section, showing 
high-end, low-end and 
everything in between.” 
 Sable adds that his  
team dug deep into the  
collections, discovering 
one-of-a-kind examples, 
and gave painstaking 
thought to the story that 
each piece tells. 
 For guests, the result 
will be nothing less than 
jaw-dropping, from the lit 
Steuben Moss Agate Lamp 
from the 1920s located in 
the Art Glass case (it’s one 
of only two still in existence 
and was painstakingly 
conserved by The Henry 
Ford staff) to the display 
of more than 350 glass 
bottles and flasks. 
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FROM TOP: FLASK, 1815-1817; 
TUMBLERS, CIRCA 1960; FROM 
THE HENRY FORD ARCHIVE OF 
AMERICAN INNOVATION

cHiroshi Yamano, one of 
Japan’s leading figures in 
glass art, was invited to 
share his creative process 
with village artisans and 
guests as part of The 
Henry Ford’s new artist-
in-residence program.
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a truck is branded with the 
letters F-O-R-D, you know 
one thing stands true: It’s 
Built Ford Tough. When 
visitors take the Ford Rouge 
Factory Tour and see the 
iconic Ford F-150 being built, 

they get a real taste for exactly what that 
statement means. A truck design that’s on 
brand, smart and oh-so-capable. 
 Gordon Platto is the chief designer for the 
Ford F-150. When he describes the process 
of designing trucks, he sounds almost as if 
he were describing a conversation with old 
friends. And every three to four years, Platto  
and his team amp up these friendly discus-
sions, dreaming up fresh looks for the F-150.
 “Everyone here is passionate,” said Platto. 
“We love doing the right thing for the customer.”
 According to Platto, the F-150’s many 
successful design iterations over the years 
have hinged on having a deep understanding 
of the F-150 customer and knowing how to 
translate that understanding into design cues 
that work. As for Platto, he personally has 

been “talking” to Ford customers through his 
designs for the last 26 years, with half of that 
time spent specifically designing trucks. 
 The 2018 F-150 is Platto and team’s latest 
contribution to the F-150’s design legacy. 
The grille, lamps, fascia panel and bumper 
are among what’s all new on the truck. These 
changes, particularly the grilles, vary with 
the F-150’s plethora of trim levels — from 
the King Ranch and Lariat to the Platinum. 
Many of these trim levels, including the top-
selling XLT, feature a switch in the grille from 
three main bars to two thicker ones. Platto 
describes the bold new look as evoking a  
twin I-beam appearance.
 Although F-Series customers are relatively 
conservative, Platto says they don’t want to be 
left behind, either. So designers have to know 
how to balance the traditional appearance of 
a truck while making design advancements 
and refinements. He points out, however, that 
Ford’s legendary past is never too far from an 
F-150 designer’s mind.
 As he so elegantly stated, “We know where 
we came from.” 

When

ONLINE For more information, hours and pricing 
for the Ford Rouge Factory Tour, visit 
thehenryford.org/rouge
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FORD ROUGE FACTORY TOURINSIDE THE HENRY FORD

ONLINE INTO HOW CARS ARE MADE? 
Subscribe to THF OnWheels at 
thehenryford.org/enews

c

LIVING  
UP TO A 
LEGACY 
The Ford F-150 continues to exceed the design  
excellence long associated with Ford brand names 

PHOTOS COURTESY OF FORD MOTOR COMPANY

DID YOU KNOW? /
The Ford F-150 has been America’s 
best-selling truck for 40 years.

DID YOU KNOW? /
The 2018 Ford F-150 XLT front end features  
a nod to the “nostrils” on the front-facing  
portion of the hood on 1948 Ford trucks.  
The XLT has its own “nostrils” at the end  
of each of the front grille’s two bars.

DID YOU KNOW? /
Ford F-150 chief designer 
Gordon Platto is a graduate of 
Detroit’s College for Creative 
Studies (he has a bachelor 
of fine arts in transportation 
design) and a lover of vintage 
motorcycles (he has a 1931 
Harley-Davidson).
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VIEW FROM  
THE BACK 
Give an eagle eye to the 
famous blue oval on the  
back of the Ford F-150, and 
you might get the feeling  
it’s looking back at you. 
 The Ford oval, with its 
winding script, is one of the 
most recognizable logos 
in the world. The script 
actually dates back to 1906, 
the oval to 1907. They were 
first featured together on 
automobiles starting with 
the Model A in 1927. Today, 
the blue oval sometimes 
works as more than just 
a nameplate. Some Ford 
trucks have a backup  
camera hidden in the  
rear oval — a seemingly 
small yet telling piece of 
technology that helps  
bridge the company’s rich 
past with its smart present 
and high-tech future.
 The camera is one of four 
that complete a 360-degree 
view around the truck for the 
driver. Whether assisting 
in hitching up a trailer or 
avoiding a collision, this 
incredible added visibility 
helps keep the vehicle more 
capable and gives its driver 
the ability to stay safer.

thehenryford.org 53

The new 2018 Ford F-150

The Ford logo today  
(at top) and as it  
appeared on the 1929 
Ford Model A Roadster.
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ONLINE To see more photocopiers in the collections of  
The Henry Ford, visit tinyurl.com/THFPhotocopying

c

ACQUISITIONS + COLLECTIONSINSIDE THE HENRY FORD

inventor of the modern  
photocopier, Chester  
Carlson, began thinking 
about mechanical  
reproduction and the 
graphic arts at a young  
age. His first publishing  

effort, in 1917, was a newspaper called This  
and That, printed on a Simplex typewriter and 
circulated among family members when  
he was just 10 years old. In high school,  
Carlson gave up on publishing a science  
journal because the tedium of setting type by 
hand didn’t support the quickness of his mind. 
It was through his frustration with existing 
technology that he was motivated to create the 
instant printing process known as xerography.  
 Jumping ahead to 1938, while Carlson  
was living with his in-laws, he began experi-
menting with photoconductive chemicals 
in the kitchen sink and bathtub. He hired an 
electrical engineer named Otto Kornei to help 
refine the process and moved the experiments 
to a tiny room above a bar in Astoria, Queens. 
The first successful copy was produced two 
weeks later on October 22, 1938. Although 
the first image simply recorded a handwritten 
date and place, it also signaled an original 
printing technique that fused black toner ink 
into place by way of light, static electricity, 
selenium and heat. 

 In 1949, the Xerox Model A Copier was 
released — the first commercial product to 
use Carlson’s idea. Commonly known as “The 
Ox Box,” the Model A required more than 40 
manual operations, resulting in lukewarm sales.  
 The Xerox 914 model was a vast improve-
ment. It was the first fully automatic office 
copier to use ordinary paper, named for the 
9-by-14-inch paper it made copies onto. While 
larger than today’s photocopiers at a weight 
of 650 pounds, the 914 works the same way: 
Place a document facedown, press a button 
and get a copy. The Xerox 914 is the success 
story behind modern office photocopiers and 
stayed in production from 1959 until 1976. 
 The trickle-down effect of xerography had 
a massive impact on the way we think about 
information and texts — how we use, and 
misuse, office technology in the quest for 
knowledge and creativity. The photocopier 
allowed researchers to extract knowledge from 
borrowed books for personal use. It also led to 
new forms of intellectual and copyright law. 
New art forms were established — both high 
and low. Mail and zine artists manipulated the 
machine to produce cheap projects for mass 
circulation. And finally, it allowed musicians 
to circumvent the high cost of professional 
printing — to collage, illustrate and print their 
own flyers to advertise gigs. 

The

STATIC 
AND  
LIGHT 
The origins of the Xerox copy and how one model became 
the success story behind modern office photocopiers 

ONLINE INTO GOOD DESIGN? 
Subscribe to THF OnDesign at 
thehenryford.org/enews

c

— Kristen Gallerneaux, curator of communications and information technology, The Henry Ford 

DID YOU KNOW? /
The Xerox 914 had a  
recurring “role” on  
AMC’s award-winning  
TV show Mad Men  
(2007-2015).   
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COPY THAT 
Predecessors of the Xerox 
914 did try to improve 
on portable duplication. 
James Watt (best known 
for his Newcomen steam 
engine improvements) 
patented a pressure-
platen copy press in 1780. 
Letter-copying presses 
from the 1880s rolled a 
document printed with 
special ink into a tight 
tube against manila and 
damp muslin in order to 
take an impression. 
 Cyanotypes, electric 
pens and mimeographs 
were options for image 
reproduction in the 19th 
century. Spirit duplicators 
were widespread in the 
1920s but required stencils 
and wet ink; many remem-
ber the powerful smell of 
“ditto” copies.
 In the early 1950s, 3M’s 
Thermo-Fax and Kodak’s 
Verifax were in wide use 
but produced documents 
on special paper that 
tended to curl and fade. 

FROM TOP: ROTARY MIMEOGRAPH 
NO. 77A, 1913-1930; PORTABLE 
LETTER- COPYING PRESS, 1890; 
EDISON ELECTRIC PEN, 1877;  
FROM THE HENRY FORD ARCHIVE  
OF AMERICAN INNOVATION 
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2017 
Events

Celebrate.  
Play.  
Imagine.

ONLINE To purchase tickets, visit thehenryford.org/pixar
c

The Science Behind Pixar was developed by the Museum of Science, Boston in collaboration 
with Pixar Animation Studios. © Disney/Pixar. All Rights Reserved. Used Under Authorization.

INSIDE THE HENRY FORD
INSIDE THE HENRY FORD

2017
Events

Celebrate.
Play. 
Imagine.

THE SCIENCE 
BEHIND PIXAR*
OCTOBER 14, 2017-MARCH 18, 2018 
Henry Ford Museum of American Innovation 
Limited-Engagement Exhibition

Enjoy a unique look into the  
Pixar process, and explore the  
science and technology behind  
some of the most beloved animated 
films and their characters with  
The Science Behind Pixar.

This interactive exhibition show-
cases the science, technology,  
engineering and math (STEM)  
concepts used by the artists and 
computer scientists who help bring 
Pixar’s award-winning films to  
the big screen. With more than 40 
interactive elements, the exhibition’s 

eight sections each focus on a  
step in the filmmaking process to  
give you an unparalleled view of the 
production pipeline and concepts 
used at Pixar every day.
 Participate in fun, engaging 
hands-on activities; listen to first-
hand accounts from members of the 
studios’ production teams; and even 
come face-to-face with re-creations 
of your favorite Pixar film characters, 
including Buzz Lightyear, Dory, Mike 
and Sulley, Edna Mode and WALL•E!

PIXAR IMAGE  
COMPUTER II (PII)
Pixar is celebrated for its animation, but the company’s 
origins began with computer hardware. When Pixar 
started out as a department within Lucasfilm in 1979,  
it developed its own computer system to support graphics 
and visualization. In 1984, the company created the  
Pixar Image Computer (PIC) — a groundbreaking device 
aimed toward high-end graphics and animation. The PIC, 
which became commercially viable in 1986, was popular 
within medical and scientific industries, as well as other 
organizations with intensive graphic arts and animation 
needs, such as Walt Disney Company, which used the 
computer to create the iconic ballroom scene in its  
blockbuster film Beauty and the Beast (1991).
 In 2014, this PII, which was released in 1987, was  
acquired by The Henry Ford. See it, as well as the rest  
of the digital collections related to computers, at  
tinyurl.com/THFComputers.

* Additional fee and/or advance reservation required.

Presented by
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“The interactive exhibition 
gives people the opportunity 

to learn about the jobs our 
filmmakers do every day and 

tackle similar problems.” 
— Ed Catmull, president of Pixar 

and Walt Disney Animation Studios
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2017 
Events
YEAR-ROUND
Throwback  
Thursday Nights*
Most Thursdays,  
7 p.m. w
Giant Screen Experience 
thehenryford.org/TBT

Make Something: 
Saturdays
September-May, 
Every Saturday,  
10 a.m.-3 p.m. 
Museum

Tinkering for Tots 
Preschool Program
Second Monday of each 
month, 10 a.m.-noon
October-April - Museum
May-September - Village

JUNE
House Industries:  
A Type of Learning 
Limited-Engagement 
Exhibition
Running through  
September 4
Museum

Member  
Appreciation Days
June 2-4 
The Henry Ford

Cinetopia  
International Film 
Festival*
June 2-11 w
Giant Screen  
Experience

House Opening 
Party with House 
Industries*  
June 8 w
Museum

National Get  
Outdoors Day
June 10
Village

Historic Base Ball 
Games
June 10-11, 17-18  
and 24-25
Village
Historic Base Ball in  
Greenfield Village is  
made possible through  
the generous support of 
Cynthia and Edsel Ford II.

Artist in Residence
Herb Babcock 
June 13-17 
Village 

Motor Muster
June 17-18  
(Open Saturday ’til  
9 p.m.) w
Village 

House Happy Hour*
June 21 
5-8 p.m. w
Museum 

Sensory-Friendly 
Saturday*
June 24
Ford Rouge  
Factory Tour 

Summer Camp* 
June 26-30, July 
10-14, 17-21, 24-28, 
July 31-August 4 and 
August 7-11
The Henry Ford

Annual Salute to 
America*
June 30 and July 1-3 w 
Village

JULY
House Industries:  
A Type of Learning 
Limited-Engagement 
Exhibition
Running through  
September 4
Museum

Historic Base Ball 
Games
July 1-2, 8-9, 15-16,  
22-23 and 29-30
Village

Annual Salute  
to America* 
July 1-3 w
Village

House Happy Hour*
July 19 
5-8 p.m. w
Museum 

Artist in Residence
Marc Petrovic  
July 25-29
Village 

Maker Faire® 
Detroit* 
July 29-30 (Open  
Saturday and Sunday 
’til 6 p.m.) w
The Henry Ford
In collaboration with  
Maker Media
Presented by GE Digital 

AUGUST
House Industries:  
A Type of Learning 
Limited-Engagement 
Exhibition
Running through  
September 4
Museum

Be sure to check thehenryford.org regularly starting in October  
to see what Pixar film will be showing on The Henry Ford’s  
Giant Screen Experience. What better way to see your favorites  
from this animation studio giant than on an 80-foot screen?
 A new Pixar feature film will be chosen each month from  
October 2017 through March 2018, coinciding with when  
The Science Behind Pixar will be on display in Henry Ford  
Museum of American Innovation. 

EE BERGER

PIXAR  
FILM FAVORITES COMING  
TO THE GIANT SCREEN

PIXAR
FILM FAVORITES COMING 
TO THE GIANT SCREEN
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Historic Base Ball 
Games
August 5-6, 12-13  
and 19-20  
Village

World Tournament 
of Historic Base Ball®
August 12-13
Village

House Happy Hour*
August 16  
5-8 p.m. w
Museum 

National  
Aviation Day
August 19
Museum
Admission fee waived  
courtesy of Delta Air Lines

Artist in Residence
Janusz Pozniak  
August 22-26
Village

SEPTEMBER
House Industries:  
A Type of Learning 
Limited-Engagement 
Exhibition
Running through  
September 4
Museum

67th Annual  
Old Car Festival 
September 9-10 (Open  
Saturday ’til 9 p.m.) w
Village

Member  
Appreciation Days
September 21-22
The Henry Ford

Fall Flavor Weekend
September 23-24  
and September 30- 
October 1
Village

Farmers Market
September 23 and 30
Village

OCTOBER
Fall Flavor Weekend
October 1
Village

Hallowe’en in 
Greenfield Village*
October 13-15, 19-22 
and 26-29 w
Village 

Hallowe’en in 
Greenfield Village 
Dinner Package*
October 13-14, 19-21 
and 26-28 w
Village

The Science Behind 
Pixar Exhibition*
October 14, 2017- 
March 18, 2018
Museum 
Presented by Meijer 
The Science Behind Pixar 
was developed by the  
Museum of Science, Boston 
in collaboration with 
Pixar Animation Studios. 
© Disney/Pixar. All Rights 
Reserved. Used Under 
Authorization.

NOVEMBER
The Science Behind 
Pixar Exhibition*
Running through 
March 18, 2018
Museum

Member  
Appreciation Days
November 18-20
The Henry Ford

Members 24th  
Annual Holiday 
Lighting Ceremony*
November 20 w
Museum

Visits with Santa
November 24- 
December 24
Museum 

DECEMBER
The Science Behind 
Pixar Exhibition*
Running through 
March 18, 2018
Museum 

Visits with Santa
Running through  
December 24
Museum 

Holiday Nights 
Supper with Santa 
Package at A Taste 
of History®*
December 1-3, 8-10, 
15-17 and 19-23 w
Village

Holiday Nights in 
Greenfield Village*
December 1-3, 8-10,  
15-17, 19-23 and  
26-27, 29-30 w 
Village

Holiday Nights in 
Greenfield Village 
Dinner Package at 
Eagle Tavern*
December 1-3, 8-10,  
15-17, 19-23 and  
26-27, 29-30 w
Village 

Get an insider’s view  
of The Henry Ford. Find 
out what’s new. Sign up  
for free eUpdates at  
TheHenryFord.org/enews. 

* Additional fee and/ 
or advance reservation 
required.

-------------------------
w Special evening hours 

during these events.

2017 HOURS  
Henry Ford Museum of  
American Innovation
Open 7 days a week,  
9:30 a.m.-5 p.m.

Greenfield Village
April 15-October 29,  
open 7 days a week,  
9:30 a.m.-5 p.m.

October 30-November 26, 
open Friday-Sunday,  
9:30 a.m.-5 p.m.

November 27-April 14,  
closed; open select evenings  
in December.

Giant Screen Experience
Open daily with extended hours. 

Ford Rouge Factory Tour
Open Monday-Saturday,  
9:30 a.m.-5 p.m. Call for bus 
times and seasonal hours

Benson Ford  
Research Center
Reading room open Monday-
Friday, 9:30 a.m.-5 p.m.

For the latest updates  
and more information  
on special events and  
programs, call 313.982.6001 
or visit thehenryford.org.

All attractions closed 
Thanksgiving and  
Christmas days. 

All programs and dates  
are subject to change. 

The Henry Ford is an  
independent nonprofit  
organization. We depend  
on ticket purchases,  
income from our stores  
and restaurants, and tax- 
deductible contributions and 
memberships for support.

EE BERGER

STAY CONNECTED WITH THE HENRY FORD. visit thehenryford.org

KMS PHOTOGRAPHY

The world’s first  
cognitive dress is now 
on display in Henry Ford 
Museum of American 
Innovation. Using IBM 
Watson technology,  
this Marchesa dress  
taps into social media 
posting sentiment and  
illustrates conversations 
through embroidered 
LED lights. See this 
newly acquired artifact 
in the museum through 
Labor Day. 

thehenryford.org/ 
explore/blog/ 
connected-fashion

NOW SHOWING AT GIANT SCREEN EXPERIENCE, FREE FOR MEMBERS
Aircraft Carrier 3D: Guardians of the Sea. A sea drama on a Nimitz-class aircraft 
carrier showcases problem-solving skills and STEM careers.  

Dream Big: Engineering Our World. A film that transforms how we think about 
engineering by celebrating the human ingenuity behind engineering marvels  
big and small.  

For showtimes, visit thehenryford.org

FREE 
ADMISSION FOR 

MEMBERS
to all traditional  
(educational or  

documentary) films.
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Connect
Curators uncover curious connections 
between artifacts and ideas

3

  GRAGG “ELASTIC”  
SIDE CHAIR 
(1808)

  Throughout history, 
comfortable chairs have 
been hard to come by. 
Boston chairmaker 
Samuel Gragg tried to 
change all that, steam-
bending wood in his own 
special way to create a 
more comfy curved back 
and seat that gave a bit. 
Too bad the wood was 
prone to breaking.  

   MAKE THE  
CONNECTION:

  A chair is only as good 
as its ability to conform 
to the body sitting in it, 
as well as its ability to 
withstand sit after sit 
after sit.

c  CENTRIPETAL 
SPRING CHAIR 
(1860-1880)

  Designers of the American 
Industrial Revolution sought 
to adapt modern tech to 
furniture. That’s why train 
passengers in a Pullman car 
sat in utter comfort again 
and again — with heavy 
springs to soften the ride 
and a metal undercarriage 
and armrests built to last. 

  MAKE THE  
CONNECTION:

  Durability and comfort are 
the perfect pair for any 
chair, but a wide range of 
use is a must-have equal in 
importance. 

  AERON TASK 
CHAIR PRE- 
PRODUCTION  
PROTOTYPE (1994)

  When designers  
Bill Stumpf and Don 
Chadwick started  
prototyping a chair,  
they looked back as  
far as Roman times,  
examining shape, size  
and the natural motion  
of the human body.  
Declared Stumpf:  
“The human form  
has no straight lines.” 

   MAKE THE  
CONNECTION:

  Considered to be  
America’s best-selling 
chair for more than  
two decades, Herman 
Miller’s egalitarian Aeron 
chair for the office is  
durable, comfortable  
and adaptable, and has 
not one straight line.    

Comfortable Seating
How do two early American chair designs  
connect with a modern-day classic?   

INSIDE THE HENRY FORD

WATCH The Comfortable Seating Connect 3 video  
narrated by Charles Sable, curator of decorative 
arts at The Henry Ford
thehenryford.org/explore/stories-of 
-innovation/connect3/comfortable-seating

c

“With its durable, 
stylish design, the 
Aeron Task Chair has 
set the standard for 
contemporary office 
seating and owes 
much to its comfy 
elastic and spring 
chair predecessors.”
—  Charles Sable, curator  

of decorative arts,  
The Henry Ford

FROM THE HENRY FORD ARCHIVE OF AMERICAN INNOVATION

60 JUNE-DECEMBER 2017
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HOW TO MAKE YOUR TRAVEL PLANS TO THE HENRY FORD QUICK AND EASY

STAY,
EXPLORE

STAY,
EXPLORE

STAY,

+ SAVOR
Ready to plan your visit to The Henry Ford? All you need to know  

about available lodging options — including hotel names, locations  
and contact information — is here. When you book with one of  

The Henry Ford’s official lodging partners, be sure to ask about available 
double and family vacation packages, which include attraction  

tickets and overnight accommodations. Packages start at under $135. 

 Don’t wait, book your date with America today at  
thehenryford.org/vacations 

CALL CENTER:
313.982.6001 or 
800.835.5237.  

Save time: order tickets  
online at thehenryford.org. 

Discount tickets  
available at Meijer.

thehenryford.org 61
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EDWARD HOTEL  
& CONVENTION 
CENTER
600 Town Center Drive 
Dearborn, MI 48126 
313.592.3622 
hotel-dearborn.com

See ad on Page 70

Preferred Hotel Partners

BEST WESTERN 
GREENFIELD INN
3000 Enterprise Drive 
Allen Park, MI 48101  
313.271.1600 
bestwesterngreenfield.com

See ad on Page 65

HAMPTON INN -  
DETROIT/DEARBORN
22324 Michigan Avenue 
Dearborn, MI 48124 
313.562.0000 
detroitdearborn 
.hamptoninn.com

See ad on Page 67

HOLIDAY INN  
SOUTHGATE BANQUET 
& CONFERENCE  
CENTER
17201 Northline Road  
Southgate, MI 48195 
734.283.4400 
hisouthgate.com

See ad on Page 75

COMFORT INN & 
SUITES - TAYLOR
6778 S. Telegraph Road 
Taylor, MI 48180 
313.292.6730 
choicehotels.com/ 
michigan/taylor/ 
comfort-inn-hotels/mi189 

See ad on Page 65

COMFORT SUITES - 
SOUTHGATE
18950 Northline Road 
Southgate, MI 48195 
734.287.9200 
comfortsuitessouthgate.com

See ad on Page 69

COMFORT INN & 
SUITES - DEARBORN
20061 Michigan Avenue 
Dearborn, MI 48124 
313.436.9600 
choicehotels.com/ 
michigan/dearborn/ 
comfort-inn-hotels/mi385

See ad on Page 66

COUNTRY INN & 
SUITES - DEARBORN 

24555 Michigan Avenue 
Dearborn, MI 48124 
313.562.8900 
countryinns.com/ 
dearbornmi 

See ad on Page 66

COMFORT INN & 
SUITES - ALLEN PARK
3600 Enterprise Drive 
Allen Park, MI 48101 
313.323.3500 
choicehotels.com/mi463

See ad on Page 77

STAYBRIDGE SUITES 
- DEARBORN 
24105 Michigan Avenue 
Dearborn, MI 48124 
313.565.1500 
ihg.com/staybridge/ 
hotels/us/en/dearborn/ 
dttjj/hoteldetail

See ad on Page 73

THE DEARBORN INN, 
A MARRIOTT HOTEL
20301 Oakwood Boulevard 
Dearborn, MI 48124 
877.757.7103 
dearborninnmarriott.com

See ad on Page 77

DOUBLETREE BY 
HILTON DETROIT - 
DEARBORN
5801 Southfield Expressway 
Detroit, MI 48228 
313.336.3340 
dearborn.doubletree.com

See ad on Page 70

FULL SERVICE

LIMITED SERVICE

HISTORIC

Let us help you plan  
your stay — one of our 

Preferred Hotel Partners 
will provide you with  

top-notch service. 
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HOTEL LOCATION AREA DRIVE 
TIME*

SLEEPING 
ROOMS

POOL PETS MEETING 
ROOMS

MEETING 
SPACE  
(sq. ft.)

AD ON 
PAGE

F
U

L
L

 S
E

R
V

IC
E

Best Western Greenfield Inn Dearborn  
(I-94 corridor) 10 209 Indoor • 4 1,047 65

DoubleTree by Hilton Detroit-Dearborn Dearborn 10 347 Indoor 16 12,000 70

Edward Hotel & Convention Center Dearborn 5 773 Indoor • 30+ 62,000 70

Holiday Inn Southgate  
Banquet & Conference Center

Downriver  
(I-75 corridor) 15 160 Indoor 8 9,000 75

The Henry, an Autograph Collection by 
Marriott Dearborn 5 323 Indoor • $ 14 26,000 68

Sheraton Detroit Metro Airport Airport (I-94) 15 359 Indoor • 14 14,000 67

Westin Hotel Southfield/Detroit South Oakland 
County 15 338 Indoor • 25 24,732 74

H
IS

T
O

R
IC The Dearborn Inn, a Marriott Hotel Dearborn 3 229 Outdoor 17 17,000 77

The Westin Book Cadillac Downtown Detroit 15 453 Indoor/
Spa • 13 26,000 72

Comfort Inn & Suites - Allen Park Dearborn  
(I-94 corridor) 10 163 Indoor 2 (15 each) 77

L
IM

IT
E

D
 S

E
R

V
IC

E

Comfort Inn & Suites - Dearborn Dearborn 4 116 Indoor 1 250 66

Comfort Inn & Suites - Taylor Dearborn  
(I-94 corridor) 10 78 Indoor 1 (15) 65

Comfort Suites - Southgate Downriver  
(I-75 corridor) 15 78 Indoor 1 (50) 69

Country Inn & Suites - Dearborn Dearborn 7 100 Indoor • 1 (55) 66

Courtyard by Marriott - Detroit Dearborn Dearborn 10 147 Indoor 2 1,274 68

Hampton Inn - Detroit/Dearborn Dearborn 3 96 Indoor 0 67

Hampton Inn - Detroit/Southgate Downriver  
(I-75 corridor) 15 114 Indoor 5 1,340 74

Hawthorn Suites by Wyndham Detroit 10 128 Outdoor • $ 0 74

Marriott TownePlace Suites - Dearborn Dearborn 148 Outdoor • $ 0 75

Marriott TownePlace Suites - Livonia I-275 corridor 20 94 Outdoor • $ 0 75

Red Roof Inn - Detroit-Dearborn Dearborn 7 111 • 0 67

Staybridge Suites - Dearborn Dearborn 7 99 Indoor • $ (1) 35 73

B
E

D
 &

  
B

R
E

A
K

FA
S

T

Bishop-Brighton Bed & Breakfast Downriver 20 3 1 350 74

York House Bed & Breakfast Dearborn 10 3 0 74

C
A

M
P

IN
G Camp Dearborn NW Oakland 

County 45 191 Outdoor 0 74

Detroit Greenfield Campground/RV Park I-94 corridor 20 212 On lake • Outdoor 
pavilion 600 74

*Drive time in minutes to The Henry Ford.

Accommodations at a Glance
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PROUD SPONSOR OF YOUTH BASEBALL
PROUD SPONSOR OF YOUTH BASEBALL

PROUD SPONSOR OF 
YOUTH BASEBALL

· Free giveaways
· Free rides on the Comerica Carousel &  

Fly Ball Ferris Wheel
· Post-game Kids Run the Bases 

EVERY SUNDAY HOME GAME
 ALL KIDS 14 AND UNDER RECEIVE:

HAVE A BALL

THE HENRY FORD |
INSIDE MEMBERSHIP

Join, 
Renew, 
Enjoy.
A membership at The Henry Ford comes with 
loads of benefits, from unlimited admission 
to select venues and free parking to food and 
retail discounts. The greatest member perk, 
however, might be your ability to help next- 
generation innovators find their path. Join a 
community centered on progress, and help  
support our mission to provide inspiring  
experiences to future makers. Become a  
member or renew your membership today.

FIRST DIBS ON TICKET SALES
Hallowe’en in Greenfield Village - August 9 

Holiday Nights in Greenfield Village - August 30

24th Annual Members Tree Lighting Ceremony - 
October 11 - Tickets go on sale 
November 20 - Event date 

Member Appreciation Days -  
Members receive a double discount (20%) off food, 
drinks and in-store and online shopping purchases 
on these dates 
June 2-4 
September 21-22 
November 18-20

ENJOY THESE  
MEMBER PERKS

OFF FOOD, DRINKS AND  
MERCHANDISE IN OUR STORES

10%
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STAY, EXPLORE + SAVOR

• Jacuzzi Suites and Two-Room Suites

•  Free Hot Deluxe Breakfast

• Free Wireless Internet Access

• Conference Room

•  Indoor Heated Pool, Dry Sauna 
and Fitness Center

• 42” Flat-Screen TVs & 105 Channels 

• Free Bus Parking

• Dry Cleaning Services

• Guest Laundry Facility

• Free Shuttle Service

•  Each Room Contains Refrigerator, 
Ironing Set, Hair Dryer, Coffee and 
Coffee Maker, In-Room Safe

B Y  C H O I C E  H O T E L S

E N J O Y  A  C O M F O R T A B L E  S T A Y  W I T H  O U T S T A N D I N G  H O S P I T A L I T Y ! 

At the Comfort Inn & Suites of Taylor, we specialize in package 

rates including tickets to Henry Ford Museum and Greenfield 

Village. For your convenience, we offer a courtesy shuttle to 

and from The Henry Ford.

We’re centrally located within a few miles of The Henry Ford, 

downtown Detroit and Windsor, Canada. 

N E W L Y  U P G R A D E D  A N D  R E M O D E L E D ! 

W W W .C O MF ORT I NN . COM  •  ( PHONE )  313 .292 .6730  •  ( EMA I L )  GM .M I189@CHO ICEHOTELS .COM

AMENITIES INCLUDE

6778 South Telegraph Road
Taylor, Michigan 48180
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Stay PRODUCTIVE.

      Feel REFRESHED.

• Free high-speed Internet access
• Complimentary hot ‘Be Our Guest’ breakfast
• Comfortable spacious rooms
• Business center
• Fitness center
• And more!

24555 Michigan Avenue
Dearborn, MI 48124
(313) 562-8900 • countryinns.com/dearbornmi



thehenryford.org66 67JUNE-DECEMBER 2017

STAY, EXPLORE + SAVOR

Stop by and see the BRAND-NEW Detroit/Dearborn location for 
yourself. You’ll see why travelers love Hampton, with amenities like 
our hot breakfast, free Wi-Fi, and our clean and fresh Hampton bed.

•   Complimentary breakfast
•       Complimentary shuttle within 5 miles of the hotel 
•    Easy access to businesses, Detroit attractions, malls, casinos and 

sports venues
•       Walking distance to many local restaurants
•   Indoor heated swimming pool  
•   Free business center
•   Free internet/Wi-Fi access in every room
•   Gym/fitness center

Hampton Inn Detroit/Dearborn
22324 Michigan Ave.

Dearborn, Michigan 48124
313.562.0000

www.detroitdearborn.hamptoninn.com

n   Complimentary airport 
transportation to/from hotel

n Indoor pool and spa
n 24-hour Sheraton Fitness
n Sheraton Club Floor
n  Two restaurants, Cultivate  

and Connections
n Complimentary Wi-Fi
n Convenient expressway access  

to all of metropolitan Detroit  
and Ann Arbor

8000 Merriman Road
Romulus, MI  48174

734.729.2600
www.sheratondetroitmetroairport.com

Red Roof Detroit-Dearborn – #182  
24130 Michigan Avenue • Dearborn, MI 48124  

phone: 313.278.9732   

Discover the newest Red Roof redesign in the 
country and the next generation of Red Roof 
design and style.
• Large, flat-screen TVs
•  Free Wi-Fi, local calls, long-distance calls in the continental 

U.S. and up to 10 fax pages in the continental U.S.
•  #1 in Customer Satisfaction — online reviews, Market Metrix, 2010 & 2011

•  Superior King Rooms with large workstation, in-room 
coffee, microwave and refrigerator

•  Free Redi-Set-Go breakfast
•  Children 17 and under stay free
•  Pets stay free

For reservations visit redroof.com or  
call 800.RED.ROOF (800.733.7663)

Nice Place.
Nice Price.®

Featuring  

new NextGen® 

design rooms!

Before 
you go, 
watch 
the 
show.
Tune in at

thehenryford.org/
innovationnation
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•	308	Guest	Rooms	and	Suites
•	 Indoor	Swimming	Pool	and	Fitness	Center
•	TRIA	Restaurant	for	Breakfast,	Lunch	and	Dinner
•	Discount	Tickets	available	at	the	Front	Desk
•	Close	to	Shopping	and	Area	Restaurants.

FAIRLANE PLAZA, 300 TOWN CENTER DRIVE
DEARBORN, MICHIGAN

BEHENRY.COM    |    313 441 2000

Courtyard Detroit Dearborn helps you put 
more play in your stay.  With our Bistro bar 
and media pods, newly renovated and tech 
enabled guest rooms, free WiFi, indoor pool 
and more, we’ll help you craft the ultimate 
getaway.  Located just minutes from the 
Henry Ford and o�ering our very own  
Henry Ford Package, you’ll experience  
a weekend to remember.  

Book your room or package by visiting 
DearbornCourtyard.com.

IT’S A NEW STAY.�

Courtyard by Marriott 
Detroit Dearborn

5200 Mercury Drive 
Dearborn, MI 48126 

(313) 271-1400 
DearbornCourtyard.com

YOUR HENRY FORD EXPERIENCE  
STARTS AT COURTYARD

LEGO, the LEGO logo, the Brick and Knob configurations, the Minifigure and LEGOLAND are trademarks of the LEGO Group. ©2016 The LEGO Group.

All tickets must be pre-booked where you will select a day and time and you must arrive 
at that appointed time to guarantee entry. During peak periods there may be delays 
based on congestion inside the attraction.
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classic mustang

Your Comfort Is Assured…

• Free Deluxe Hot Breakfast Bu�et
• Free Wi-Fi

• Indoor Swimming Pool / Sauna / Steam Room
• Large HD TVs with HD Channels

• Spacious Luxury Suites with Choice of 1 King or 2 Queen Beds

Henry Ford Package & Group Tour Support Available

Southgate, MI

734.287.9200
www.comfortsuitessouthgate.com

18950 Northline Rd., Southgate, MI 48195
�e Region’s Only Hotel 

With On-Site Renewable Energy
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The Same Great Place You’ve Known for Generations

5 minutes from The Henry Ford

Across the street from Ford Motor Company World Headquarters

Adjacent to Fairlane Town Center mall

773 guest rooms, 27 suites and 62,000 square feet of meeting space

On-site Giulio & Sons Restaurant, Archimedes Lounge and Brew Co�ee Shop

Complimentary parking, including motor coach

Complimentary high-speed internet in all guest rooms, indoor pool and 
�tness center

Group rates available for 10 or more guest rooms at peak

600 Town Center Drive • Dearborn, MI 48126 • www.hotel-dearborn.com • 313.592.3622

The DoubleTree by Hilton Detroit-Dearborn is a distinctively designed hotel located 
minutes from The Henry Ford. 

Enjoy all of  the full-service features we have to offer, starting with the 
excellent cuisine in Grille 39, the indoor pool and state-of-the-art fitness facility, 

and our 12-passenger shuttle bus that will take you to and from The Henry Ford. 
Finish your evening relaxing in one of  our signature Sweet Dreams beds.

Our hotel is consistently ranked in the top 10 for overall guest satisfaction. 

Packages for The Henry Ford and assistance with group tour planning are available. 

5801 Southfield Freeway
Detroit, MI 48228

Phone: 313-336-3340 
Fax: 313-336-7037

The Perfect End to a Great Day
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STAY, EXPLORE + SAVOR

#THISISHARDROCK

DETROIT  |  45 MONROE AVE.  |  +1-313-964-7625

©2015 Hard Rock International (USA), Inc. All rights reserved.

HARDROCK.COM JOIN HARDROCKREWARDS.COM

AMERICAN CLASSIC EATS WITH A TWIST.  
UNIQUE MUSIC EXPERIENCES. JAW-DROPPING MEMORABILIA.

Groups Welcome! Host your next breakfast, lunch or dinner at Hard Rock!
Group menus available for 15 or more rock stars.  

Contact HRCD Sales at 313-964-2683 or detroit_sales@hardrock.com

THE LEGENDARY® BURGER

UNT2032DE15 Detroit The Henry Ford magazine_7x4.625.indd   1 11/13/15   9:35 AM
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Subscribe at thehenryford.org/enews

Connect with us @thehenryford
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STAY, EXPLORE + SAVOR

24105 MICHIGAN AVE. • DEARBORN, MI 48124 • 313.565.1500 • STAYBRIDGESUITES.COM 

• Hot Breakfast Buffet
• Social Gathering Reception
• Complimentary Wi-Fi
• 40” Flat-Screen TV
• Business Center
• The Pantry
• Indoor Swimming Pool
• Hot Tub
•  Courtyard with BBQ Pits,  

Living Room with Big-Screen TV
• Extended Stay

•  Can handle groups up to 300 at one time, depending on day.

•  Special pricing for children ages 4-12.

•  Private seating, depending on size of group and day.

•   Full buffet available 7 days a week, with breakfast Sat. and Sun. 
from 7:30 a.m. until 11 a.m.

•   Steak on our buffet at dinner time Mon. through Sat. after 4 p.m.  
and Sun. after 11 a.m.

•   Cold bar (salads, etc.) and bakery bar with chocolate fountain 
available 7 days a week.

•  Ability to get large groups in and out quickly!

•   Ability to order special products that are not normally on our buffet 
bar, for an additional price.

14691 Huron
Taylor, MI  48180
734.785.8858
www.goldencorral.net
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©2014 
Starwood 
Hotels & 
Resorts 
Worldwide, 
Inc. 

Sleep well and 
dream away in a 
Westin Heavenly® 
Bed before you 
spend a day 
exploring at The 
Henry Ford.  

TO RESERVE 
YOUR ROOM, CALL 
866-716-8104. 

LOCAL 
RETREAT

•       Complimentary shuttle service to/from 
The Henry Ford and local venues

•    Easy access to businesses, Detroit 
attractions, malls, casinos, sports  
venues and restaurants

•   Indoor swimming pool and whirlpool  

•    Board room, meeting room and free 
business center

•   Free hot breakfast

•   Free internet access in every room

•   Gym/fitness center

Hampton Inn Detroit/Southgate 
Michigan

13555 Prechter Blvd.
Southgate, Michigan 48195

734.574.4000
www.detroitsouthgate.hamptoninn.com

1700 General Motors Rd.
Milford, MI, 48380

626 acres of rolling hills, trees 
and lakes that offer a wide range 
of amenities for outdoor activity.

n 20-, 30- and 50-amp RV campsites
n 2 beaches and 3 stocked fishing lakes

n Heated pool with lifeguards
n Laundromats

n Extensive 7-day recreation program for kids
n Paddle boat rentals and canteen food service

n 27-hole championship Mystic Creek Golf Course & 
Banquet Center
n Adventure golf

n Resort-style cabins, rustic cabins and tent rentals

Call 248.684.6000
for reservations.

www.campdearborn.com

DETROIT
GREENFIELD
RV PARK
 
6680 Bunton Road
Ypsilanti, MI 48197

PHONE 734.482.7722

FAX 734.544.5907

·Private spring-fed lake and scenic forest setting

·Large private beach and lakeside trails

·Excellent boating, fishing and swimming

·Long pull-thrus and full hookups + 50 amp

·Holiday weekend family events

·Just 35 miles from Detroit attractions

Plan your trip and make reservations at www.detroitgreenfield.com

Great People. Great Camping.

BIShOP - BRIghTON BED & BREaKFaST

www.bishop-brightonbedandbreakfast.com  (734) 284-7309

W W W . B I S H O P - B R I G H T O N B E D A N D B R E A K F A S T . C O M   P H O N E  7 3 4 . 2 8 4 . 7 3 0 9

•  Located in historic Wyandotte approxi-
mately ten miles from The Henry Ford®

• Full gourmet breakfast each morning 

•  Three guest rooms – two are suites 
suitable for families of four to six 

• TVs with DVD players in each room 

• Off-street parking behind our home 

2 7 0 9  B I D D L E  S T . ,  W Y A N D O T T E ,  M I  4 8 1 9 2
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S O U T HG AT E
BANQUET & CONFERENCE CENTER

17201 NORTHLINE RD., SOUTHGATE, MI
734-283-4400 • WWW.HISOUTHGATE.COM

n    Microwave, Refrigerator and Flat-Screen 
TVs in Every Room

n       Next Door to the YMCA with Splash Park 
from Memorial Day Through Labor Day

n    15 Minutes to The Henry Ford

n    Complimentary Shuttle Service with  
a Henry Ford Package Purchased

n    24/7 Airport Shuttle

EXPERIENCE THE LOOK AND FEEL OF THE HOLIDAY INN SOUTHGATE

n    Area’s Largest Heated Indoor  
Hotel Pool and Whirlpool

n    Award-Winning Charlie’s Chophouse

n    Club Charlie’s Lounge with Big-Screen TVs  
and Live Entertainment on Weekends

n    Full Hot and Cold Breakfast Buffet Included

n    Kids 12 and Under Eat Free with 
Paying Adult (Up to 4 Children)

n    Free Wi-Fi

Seasons One and Two are available only at 
thehenryford.org/shop and The Henry Ford gift stores.

Rates are per room, per night. Limited availability. Not
applicable to groups of 10 or more rooms and cannot be
combined with any other offer or prior purchase.

To reserve your room, call 1-800-MARRIOTT or visit
Marriott.com  use Promotal Code: ARN

Detroit Dearborn  and Detroit Livonia
Michigan

The Henry Ford Package includes a spacious suite and
tickets to The Museum and Village, and breakfast daily.

room to do it all, or nothing at all.
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30 minutes from downtown Detroit  
I-75, Exit 84 • Auburn Hills, MI  
greatlakescrossingoutlets.com

Like us on

Oh, I’ll make 
lots of room! :)

have you heard?

You’ll want to reserve 
plenty of trunk space

Passport to Shopping
Bring this ad to Guest Services in District 4 to receive 

your Passport to Shopping and get special savings  
at more than 100 stores and restaurants.

Over 185 shopping, dining and 
entertainment options with 

more than 30 that can’t be found 
anywhere else in Michigan.
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STAY, EXPLORE + SAVOR

 

Located just 2 miles
from The Henry Ford

Each of our spacious deluxe rooms 
features a microwave, refrigerator, 

HD flat-screen TVs and free  
high-speed internet and local calls.
Full complimentary hot breakfast, 

indoor pool, fitness center, business 
center and whirlpool.

3600 ENTERPRISE DRIVE, ALLEN PARK, MI. 48101

www.choicehotels.com/mi463 • 313.323.3500

The Dearborn Inn puts you at a  
distinct advantage of being just 
three blocks from The Henry Ford.  
Built in 1931, this 23-acre colonial 
retreat offers a setting reminiscent 
of a classic American inn, with a  
AAA four-diamond rating and the 
level of service and amenities you 
expect from Marriott.

For reservations and group  
bookings, call 313-271-2700 or  
visit DearbornInnMarriott.com

THE DEARBORN INN,  
A MARRIOTT HOTEL
20301 OAKWOOD BOULEVARD 
DEARBORN, MICHIGAN 48124 

The Dearborn Inn puts you at a 
distinct advantage of being just 
three blocks from The Henry Ford.  
Built in 1931, this 23-acre colonial 
retreat offers a setting reminiscent 
of a classic American inn, with a 
AAA four-diamond rating and the 
level of service and amenities you 
expect from Marriott.

For reservations and group 
bookings, call 313-271-2700 or 
visit DearbornInnMarriott.com

THE DEARBORN INN, 
A MARRIOTT HOTEL
20301 OAKWOOD BOULEVARD
DEARBORN, MICHIGAN 48124 

R E V I V E  T H E  PL E A SU R E 
O F  T R AV E L .
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Contact your local AAA officeAAA.com/Membership800-AAA-MICH (222-6426)

What started as a four-truck fleet in the early 1900s has grown to a statewide force of 1,100  
service vehicles, providing 24-hour roadside assistance to thousands of Michigan drivers each year.

Join us. And experience the comfort and peace of mind that AAA Members have enjoyed since 1916.

17-MK-0319

A driver’s best friend since 1916.

17-MK-0319_Magazine Ad_Over 100_7x4.625 FINAL.indd   1 3/16/17   11:04 AM

Downtown 
Dearborn

ONE Great City
TWO DOWNTOWNS

From East to West

Both Only Minutes from The Henry Ford

FREE Parking Everyday
#DowntownDearborn
FREE Parking Everyday

ownload
the APP!

Dearborn
DISCOVER
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Downtown Detroit’s transformation won’t just move you; it will 
keep you moving. The new QLine along Woodward Avenue, 
Detroit’s modern streetcar, connects key Detroit destinations. 
It will also connect with The District Detroit, new home of the 
Detroit Red Wings and Detroit Pistons that includes 50 blocks of 
housing, retail, restaurants, office space, parks and a hotel. 
Joining all the other entrepreneurs who are making The D hum 
with energy, it’s more proof there’s no keeping this city down.
DISCOVER DETROIT, AMERICA’S GREAT COMEBACK CITY.

The District Detroit and Eric Yelsma, founder Detroit Denim Co.
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A 
LOOK 
BACK

FROM THE HENRY FORD ARCHIVE 
OF AMERICAN INNOVATION

HICKOK  
PAPER- 
RULING  
MACHINE, 
1913 
In the early 19th century, 
lined paper was generally 
used only in business 
ledgers and account 
books. And the ruling 
was done by hand using 
cylindrical rulers and 
dip pens. Imagine the 
tedious hours that went 
into ruling just one book, 
with multiple colored 
lines as well as many 
stop lines, cross lines 
and sets of double as 
well as single lines. 

In the 1840s, William  
Orville Hickok got to 
work on improving this 
by-hand paper-ruling 
process, inventing a 
machine that had a 
moving belt running  
beneath a set of pen 
nibs held in place by 
a crossbar. Cotton 
threads, dipped into a 
trough of ink containers, 
kept the overhead  
pens moist. Ink was  
applied from the 
mounted pens to the 
paper fed through the 
machine — an exercise 
in perfect positioning 
and synchronicity.

DID YOU KNOW? /
The Hickok paper-ruling 
machine currently on the 
exhibit floor of Henry Ford 
Museum of American  
Innovation was donated by 
Carl H. Dubac of Saginaw, 
Michigan, in 1986. Dubac’s 
father, who bound books 
by hand for more than 60 
years, used the machine to 
line paper for ledger books. 

READ Henry’s Attic: Some Fascinating 
Gifts to Henry Ford and His  
Museum by Ford R. Bryan. 
Search out the page dedicated  
to The Henry Ford’s Hickok 
paper-ruling machine, and  
read about a whole bunch of 
industrial machinery within  
the collections

c

ONLINE Learn more about William Orville 
Hickok and his contributions 
to the paper-ruling business 
hickokmfg.com

c



LET’S USE THE POWER OF 
IDEAS TO CHANGE THE GAME.
A new type of floodlit pitch is having a positive impact on the people 
of a Brazilian favela. How it’s powered could help generate renewable 
energy elsewhere. Laurence Kemball-Cook, a winner of Shell’s LiveWIRE 
scheme, developed technology that creates power from a combination  
of kinetic energy from the players’ footsteps and solar power.
We believe today’s ingenuity could answer tomorrow’s energy challenges. 
Search #makethefuture on Google.
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